





Chrome Replaces Army Retan 
Shoe Production Survey By Retail Prices 
Tanning Moves Ahead In India 
Hlusion Heels For The Occasion (Styteseope) 


Kirst Half Kieures ()f Leading Shoe Firms 


Lady With A Hobby 








Ae 


oP 


¢ 


By Pa yoy 7 01 Ue 


4 LW | 


oe | AM fe sit conse 20UCn 


SER 


a 
Gallun’s Milwaukee Calf 


is an obvious choice 


MILWAUKEE Calf has long been 
favored by those who are genuinely 
concerned with quality. For here i 
a leather that looks and feels richly 
elegant. Milwaukee Calf is practical 
too... for it wears well... is un 
usually resistant to scuffing for a 
tannage so supple and resilient. 


When you offer your customers 
shoes fashioned of Milwaukee Calf 
you are insuring customer satisfac 
tion. Why not ask about the Gallun 
numbers in your suppliers’ line? 
A. F. Gallun & Sons Corporation, 


Tanners, Milwaukee, Wisconsin. 


OTHER FAMOUS GALLUN TANNAGES 
NORMANDIE CALF © boarded, glozed 
NORWEGIAN CALF @ boarded grain 


CRETAN CALF @ smooth, but not glazed A 








For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. “Beckwith” means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE 


¥2 WHITE | Cc cr Ctr) 


WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women's & Juveniles Juveniles Women's & Juveniles Women's & Juveniles Men's 


Pio Wt 
B@©d =z TOES 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Rayshine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Beckwith Box Toe, Ltd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 
Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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BIGTEN TO TRS! 


Holy shoes. Priests at Gonzaga Uni 
versity stayed home, but their shoes 
went dancing at a recent Junior Prom 
at the college. Many of the students 
didn't own a pair of black shoes nec 
essary for the formal affair. So they 
ie the idea of borrowing the shoes 
rom the priest-instructors, who stayed 
at home that night. Confusion 
reigned, however, when the student 
returned the shoes—all of which were 
the same style and differed only in 
sizes. It was several days before the 
right shoes got on the right feet, 


Barefoot salesgirls. At a fashionable 
women's sportswear shop in Beverly 
Hills, Calif., the salesgirls these hot 
days are wearing short shorts, T-shirts 
and no shoes. 


Boots and babes. Some 2,300 Russian 
sailors allowed ashore in Stockholm, 
Sweden, last month, voiced almost 
unanimous preference for girls who 
wear boots and who wear their hair 
in pigtails. They by-passed girls wit! 
lipstick. The sailors said that boots 
and pigtails add toa girl's beauty 


Stuck with Hong Kong. British foot 
wear manufacturers are disturbed | y 


growing imports of cheap rubber 
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from Hong Kong. The 


° { F ° 
British g »vernment, because oft prior 


footwear 


agreement, cant raise import duties 
or impose quotas from any of the 
colonial territories. British footwear 
‘ | Ls 
tirms cant come ciose to match ng 
F 

prices of mpoortec footwear from 


} tong Kong 


French footwear film. A new French 
film on foot orthopedics will soon be 
It emphasizes 


| 
snoes 


distributed to theatres. 


the necessity of producing 


adapted to the anatomy of the foot. 
The film was prepared under the 
supervision of Dr. Lelievre, Medical 


Co lege Paris Univer ity 


Where the money goes. Here's how 
the 100 largest U. S. 
income: 56.3 per 
that's 


more than twice the amount spent 


corporations 
} 


spend their saie 
cent is for goods and services: 


for waaes and salaries, |0 times 
arger than a tne tax levies, and 
larger than 4 fF expenses and 

fits combined » moral: care 
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business office reads, ‘Don't be leav 
ing only the mark of a hee! on the 
sands of time. Put all your sole into 


your work. 


Model foot. Smallest player in or- 
ganized baseball is Li'| Albie Pearson 
who plays right field for Albany in 
the Eastern League. He's 5 feet 5 
inches, weighs 125 pounds. He says 
ne's the only ballplayer who can wear 
his wife's shoes. She takes size four— 
ame size as nis. 


Savings. A surprising finding from a 
recent survey shows that 41 percent 
of America's 44 million families have 
no savings account. Of the other 59 
percent with savings, half have less 
than $1,000. Fewer than I0 percent 
have savings of $5,000 or more. 


Infants’ walking. A medical doctor 
advises strongly that infants shouldn't 
walk on flat, smooth surfaces, for this 
causes the child to toe outward and 
pread its feet wide apart in order 
to get a broad base. The result i 
weak or pronated feet. Children 
hould stand on roughened surfaces. 
He has designed a playpen pad with 
knobs to give infants a soft, grasping 
surface that develops toe and foot 
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EDITORIAL 





The Shoe-Selling “Seasons” 
Are A State Of Mind 


Shoe Business Is Undergoing An Evolution Due To Weather 


Changes 


|. a pretty much accepted axiom 
that as the weather goes, so goes shoe 
business. It’s obviously important 
that a business that is linked so 
closely to weather or climate patterns 
should be alert to what the scientists 
are terming the current “weather 
revolution” taking place throughout 
the world. 

Over the past few years this “revo- 
lution” has been having some vari- 
ous effects 
on shoe business. 


some good, some bad 

And particularly 
across the temperate belt of the coun- 
try where some 80 percent of the na- 


tion’s shoes are sold. 


What’s important is that this 
“weather revolution” is here to stay. 
‘Ve are currently seeing whole new 
seasonal patterns being established. 
For example, the traditional sunny 
and warm spring season extending 
from late March through early June 
appears to be petering out. Instead, 
this period is cold and wet. The 
change has delivered hurtful blows 
to the white shoe-selling period, to 
mention one effect. 

The brisk-crisp fall season com- 
mon to years past has been converted 
into a prolonged Indian summer. 
Heavier brogue-type shoes commonly 
sold in this season now find fewe1 
customers, for instance, 

What it means, of course, is that 
the changing pattern is 
creating new seasonal patterns for 


weather 
shoe business. In short, shoe busi- 
ness is finding it necessary to adjust 
to some new versions of “seasons” 
when it comes to interesting prospec- 
tive customers. It is leading to de- 
mands for new types of footwear 
slanted to a given season. 

If, for example, the wetter. colder 
spring season of recent years becomes 
permanent, as it appears to be do- 
ing, the white shoe-selling season 
may be forced to move ahead by 
several weeks. The same principle 
applies to the fall season, with pro- 
motions of heavier type shoes forced 
to be 
month, perhaps more, 


moved ahead by at least a 
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Bringing New Footwear Wants And Needs 


it’s no longer feasible, for in- 
stance, to expect consumers to buy 
heavy brogue-type football weather” 
shoes in October if the temperature 
hovers around the 90-degree mark as 
it did several times last year. In song 
lyrics and poetry May is the month 
but it has 
no persuasion to nake a woman buy 
a pair of white shoes if it’s raining 
and the temperature dangles around 


of sunshine and flowers 


MW) degrees. 
This changing weather 


while having some adverse effects on 


pattern, 


shoe business, also holds some fine 
and fresh opportunities. Winter, for 
instance. The mild, sunny winters 
appear to be here to stay. In the 
past, the winter months (with the 
exception of December, due to Christ- 
mas) have represented the lowest ebb 
of the year for retail shoe sales. As 
a result, many shoe men have resigned 
themselves to a passive attitude to 
ward this season in terms of selling 
shoes. Traditionally, it has been a 
period of markdowns and clearances. 

Yet, the winters have be- 
come actually what the “old” fall 
seasons were: brisk, sunny weather. 


“new 


If the previous fall seasons were good 
for shoe sales due to such weather, 
then why isn’t it logical to assume 
that the same type of weather moved 
ahead into a winter period can’t 
prove equally good for shoe sales? 


Actually it boils down to a state 
of mind—a habit, if you wish. Let’s 
cite an interesting comparison. Re- 
tailers have always talked about the 
unavoidable “summer slump.” The 
quickly given reason: folks were on 
vacation. 

Yet a recent study by the Depart- 
ment of Commerce finds that 94 per- 
cent of all Americans are at home at 
any given time during June, July and 
August. For instance, in 1953 the 
retail sales volume for those three 
summer months was exceeded only 
by December, May. 
Those three summer months last year 
accounted for 25.3 percent of the 
In short 


October and 


vear’s total retail volume. 
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the “summer slump” has proved to 
be a myth. The misfortune is that 
many if not most retailers have al- 
ways accepted the myth as gospel 
fact. 

This has obviously created a some- 
what passive attitude toward mer- 
chandising efforts by retail merchants 
during the summer period. Summer 
advertising and promotion expendi 
tures, for instance, are usually well 
below those of other periods, It can 
be presumed that if more aggressive 
selling effort were employed in this 
period, sales would be greater. 


What we're aiming to point up 
here is that much of the seasonal 
selling effort by 
upon a state of mind. People wear 
shoes 12 months of the year, yet the 
promotional and merchandising ef- 


retailers is based 


forts of shoe business are concen 
trated in about seven months of the 
year, with the remaining months al- 
lowed to drift downstream rudder- 
lessly, Why such months as Novem- 
ber, August, July, January and Feb- 
ruary should be left to flounder on 
their own while other months are 
vigorously promoted as shoe-selling 
periods, remains a mystery. 
Buying, like selling, is pretty much 
a state of mind, If the seller presents 
a product with a reason for being, 
is presented with a 
reason for buying. Wf, for instance 
the seller withdraws from the market 
hy failing to promote in July or No 
vember, he fails to inspire the con 
sumer to action. If the seller remains 


the consumer 


passive, so will the consumer, 


Which brings us back to shoe 
business and its “state of mind” re- 
garding the weather and the seasons. 
It’s quite likely that Mother Nature 
is going to take the initiative by 
creating significant changes in the 
weather and hence the seasonal pat- 
terns. Consumers will quickly adapt 
to these changes, and with it will 
come a new group of demands in 
footwear in keeping with their own 
ideas and wants to fit the weather 
and the Shoe busi 
ness, as well as all apparel business, 
will follow in the wake of this. 


“new season. 


Our point, however, is that shoe 
business must recognize that such a 
shift is in the making—with impor 
tant consequent effects on shoes and 
shoe merchandising. The “weather 
revolution” is going to create a little 


revolution in shoe business, too. 


Reprints of the editorial «t nominal cost 


p to 100, 10¢ each; 200-500, Se each; 1000 
Ooo 2 ‘ > or over 1 ec eact 
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Looks like experts may be right—if shoe production does turn- 


about . . . Government survey valuable market tool... . 


Drought endangering hide price stability. 


~ Early-season predictions that 1954 will 
prove reverse of 1953 now coming true. Last year, 
first half shoe production hit near record pace, tapered off 
dismally in second half. First half this year continued lat 
1953 decline. Turning point may have occurred in July 


July output, estimated by Tanners’ Council at 408 
million pairs, will better the corresponding month of 1954 
for first time this year. Actual gains are indicated in all 
major types of shoes 


Surprisingly, production figures for first seven months 
of this year show business not as bad as anticipated 
Tanners Council puts total at 289,318,000 pairs, about 
6.1% below same period last year but only four-tenths 
of one percent below 1952 period. And as observors 
have constantly pointed out, 1952 was a far more normal 
production year 


Actually, overall 12-month output for 1954 may well 
better 501 million pairage of 1953. Sharp decline in final 
five months of 1953 almost pulled year's total below 500 
million mark 
downtrend, 1954 shoe production might easily hit 505 
million pairs or higher. Much depends on fall business 
and orders for spring 1955. Right now, we're about even 
with 1952 when we turned out some 508 million pairs 


If last five months of this year reverse the 


oad Survey of 1953 shoe production by 
retail selling price (see news pages this issue) should 
prove valuable market research tool for shoe and supplies 
firms. Here are a few facts Census Bureau study uncovered 
First, 297 million pairs or 59.30% of 501 million pairs mad 
during year were made to retail at $6.00 or under per pair 
Of 222,372,000 pair women’s shoes turned out, 53.6% 
retailed for $5.00 or under. Of 75,944,000 men’s dress 
shoes, 56.8°% sold at $10.00 or less 


Just as significant, only 16.40% of all shoes made during 
1953 were made to sell over $10.00 per pair at retail. And 
only 5% retailed over $14.00. Fully 83.69% sold at $10.00 
or under, 
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a Although heavy exports of hides and 
skins should keep hide prices essentially stable in 
months ahead, there is one danger in situation. 
This is current drought conditions in several large Western 
cattle-producing states. If drought continues, forced mar- 
keting of cattle will upset supply balance, weaken price 


structure seriously 


As it is, cattle slaughter for first six months 1954 ran 
10.50% over 1953 period. Record pace of hide exports 
has absorbed much of this surplus. But even annual export 
total of five million hides for year would not be enough 
to hold dam should cattlemen rush their livestock to market 


this fall 


National Hide Association reports large numbers 
of cattle already rushing to market. Most seriously- 
affected states are Southwestern Oklahoma, Kentucky, Ten- 
nessee, Southern Illinois, Western Nebraska, Colorado, 
Wyoming, and parts of Iowa. Distress marketing notice- 
able ar all receiving points 


“ey , , 
Az Mexican shoe manufacturers showing 


little enthusiasm for Government project to hike domestic 
production another 10 million pairs, provide shoes for the 
poor, barefoot peons. Big reason for lack of enthusiasm is 
not supply or price situation but American-made footwear 


Complaint is that Mexicans prefer American and 
other foreign-made shoes even if higher-priced. 
During 1953, for example, Mexico imported a total of 
58,000 pairs of U.S.-made shoes despite Government quota 
of 30,000 pairs. Mexican shoe manufacturers want this 
quota enforced before they go ahead with Government 
plan. But Mexican importers-exporters are against quota 


Latter point out that Mexico exported more than 
100,000 pairs of shoes last year. They feel any steps 
to curb imports might bring retaliation from foreign 
countries. Thus importers are asking that more foreign 
made shoes be allowed into country 
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For 100% Visibility, Higher Production 
and Greater Accuracy, 
use the Braceless Balanced Dies 
Originated and Developed by 


Universal Cutting Die Corporation 


For the past four years we have sup- 
plied the shoe trade with a truly 
open braceless die. It is a proven 
fact that Universal Braceless Dies 
are the highest production dies on 
the market today. Shoe Manufac- 
ietrers have found that they achieve 
far less breakage with 
our dies and, in most 
cases, breukage is elim- 
‘\ . . 
\ inated entirely. 


3 Elimination of break- 
age reduces the cost of 
the die. Braces hold a 


hn die under tension and 

in most cases the die 

iad is not true to the pat- 
tern during cutting. 


This braceless die has 
heen developed to possess 
several hundred percent 
more tensile strength and 
astonishingly less weight 
than dies of the past. 


HARRY M. BOLSTON 


President 


The Die of Tomorrow is Yours Today!” 
(THE MOST ACCURATE DIE ON THE MARKET TODAY) 


UNIVERSAL CUTTING DIE CORP. 


58 BUFFUM ST., LYNN, MASS.—Phone LYnn 2-8279 
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Stylescone 


Two of the most important trends in today's shoe fashions— 
illusion heels and shoes designed for special occasions—combine 
to show once again that basically good fashion added to more 
good fashion equals fashion-plus. These four ideas are presented 
to prove that formula. The slim, tapering, shaped mid-heels that 
have come to be known as "‘illusion"’ heels give a trim, sleek, 
high-heeled look to these designs, each of which is aimed at a 
different occasion in m'lady's spring or summer life. Starting at the 
upper left and then reading clockwise we have: FIRST, the dressy 
after dark shoe with slender stripping forming studded T-strap, 
and gathered-effect vamp, also studded with "jewels.'' SECOND: 
The subtly-tailored afternoon shoe, bare in back and on one side, 
with sweeping haltar strap adding studded detailing to tapered 
vamp. THIRD: The colorful shoe, perfect accessory for gay, in- 
formal summer clothes, the vamp formed of rolled stripping giving 
a puffy effect, especially good in three-tones or ombres. FOURTH: 
the elean, lined, classic pump, a must in every wardrobe, especially 
pretty with gracefully elongated vamp cutouts, piped in contrast- 
ing color. 
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Bea e 


Shoe manufacturers rely on “Celastic” to reproduce 





the fine toe character of the last and to provide 


wrinkle-free toe comfort for the life of the shoe 


SHOE MACHINERY CORPORATION, BOSTON, MASSACHUSETTS 





For a Cbetwet ‘Fintate 


on Leather, Rubber or Synthetics 


® Uniform all-over buffing. 
® Superior all-over roughing. 
®@ Abrasive mileage increased up to 


50% and more as compared with 
other equipment. 


High production as compared with 
other equipment. 


Sole materials of variable thick- 
nesses, and soles with reduced 
shanks and similar limited varia- 
tions, can be readily processed. 


This new United machine uses a specially developed 
air cushion type blanket on a high speed oscillating 
12” buffing roll. It can be fitted for buffing unat- 
tached soles and taps of leather, rubber or synthetic. 
It produces a soft even nap or a coarse rough tex- 
ture (suitable for cementing) and gives outstanding 
production advantages and economies. 

For information about the new WA Buffing 
Machine — Model A, get in touch with your United 
branch office. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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Army May Discard Retan Leathers 
In Favor OF Chrome -Tanned Uppers 


Quartermaster Study Finds Latter Type 
Superior in More Important Properties 


The Army Quartermaster Corps, 
generally associated with supplying 
rather than using weapons, dropped 
a bombshell into the leather a 
this week when it announced it is 
considering a changeover from retan 
to chrome leathers for all its foot- 
wear. 

The QM report followed closely 
upon its release of an exhaustive 
study of both leathers made by the 
Research and Development Division 
of the Office of the Quartermaster 
General. 


Findings of the report, authored 
by C. W. Mann, left little to the 
imagination. In his abstract, Mann 
said results showed that chrome 
tanned leather “is superior in most 
of the properties considered. These 
include; initial strength, flexural en- 
durance, stability in storage (except 
under desert conditions), density, 
water vapor permeability and ap- 
pearance. 

“Moreover, chrome tanned leather 
was equal to or only slightly inferior 
to the retan leather in such prop- 
erties as water resistance, thermal 
transmission, flexibility after _ re- 
peated wetting and drying, and rate 
of drying.” ' 


In his foreword, S. J. Kennedy, 
research director for the Quarter- 
master Department’s Textiles, Cloth- 
ing and Footwear section, said that 
the study “points quite clearly to 
the advisability of a change from 
the historic Army Retan leather to 
a straight chrome leather utilizing 
hides of the same approximate 
weight and type.” 
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Kennedy said that the study came 
as part of a broad research program 
inaugurated by the Quartermaster 
shortly after the end of World War 
Il. Primary objective was to relieve 
the critical shortage of tanning ma- 
terials and discover what factors 
would lead to improvement of per- 
formance of leather footwear undet 
field and combat conditions, 

Advisors in the research program 
included such leading leather tech- 
nologists as Dr. Adolph Shubert, Dr. 
KE. R. Theis and Dr. Fred O'Flaherty. 
These helped develop a method of 
evaluating the stability of leather 
which was put into effect at the 
(Juartermaster Research and De- 
velopment Laboratories at Philadel- 
phia. Three climatic storage cham- 
bers were used in cycling typical 
storage days under different climatic 
conditions. 

In its studies the Quartermaster 
collected data on the following types 
of leather: straight chrome tanned, 
straight vegetable tanned, leather re- 
tanned at 20, 40 or 60 degrees of 
retannage, and chrome retanned with 
synthetic materials. 


The report said, in part: “This 
study indicated that unnecessarily 
large quantities of chrome and vege- 
table tanning materials are com- 
monly used in trade practices. It 
was shown that a higher take-up of 
chrome or a stronger vegetable re- 
tannage resulted in decrease in the 
strength of the leather. Conversely, 
a decrease in the degree of tannage 
resulted in stronger leather. 

“In short, the chrome tanned 
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leather (at present principally used 
in dress shoes, civilian and military) 
demonstrated many 
periority over the retan leather. 
The Army was very much inter- 
ested in this finding. The Army 
service boot is now made of retan 
leather, which requires more time 
important 


points ol su 


and labor and—more 
several times as much tanning ma- 
terials as the chrome tanned for the 
same amount of leather.” 

The report also found — other 
troubles with retanning, which con 
sists of, first, chrome tanning, then 
tanning again with vegetable ma- 
terials, and then stuffing with hot 
greases and waxes. 

For one thing, it takes more time 
and labor, and thus cost, Again, it 
calls for additional imported tanning 
materials, which may be searce in 
wartime. Beyond that, it takes more 
time than simple chrome tanning. 

\ highly important point with shoe 
conscious soldiers is that the retan 
product will not take the same bright 
shine as chrome leather. 

The industry executives on hand 
for the meeting, the first of the 11] 
man committee, gave their “general 


Army press re 


approval,” said an 
lease. 

At present, the 
primarily the findings of years of re 
search, military officials made clear 
and a decision to put it into practice 
by changing specifications for mili 
tary footwear is yet to be made. 

“Before adopting the new-type 
leather, the Quartermaster Corps will 
await further reaction to the pro 
posal by the leather and footwear 
industry,” said the press release. 

Members of the ( ommittee on hand 
included: 

Albert Trostel, Jr., of Albert 
Trostel & Sons Co., Milwaukee, Wis 
Harry Remis, Acme Leather Co., Ine. 
Peabody, Mass.: 5. N. Nectow, A. C 
Leather Co., Peabody 
Clark, Endicott 


report concerns 


Lawrence 
Mass.; Ralph B. 
Johnson Corp., Endicott, N.Y. 
Erhard Buettner, Pfister & Vogel 
Tanning Co., Milwaukee, Wis.; R. H 





Richards, International Shoe Co., St. 
Louis, Mo.; and J. C. Kaltenbacher, 
Seton Leather Co., Newark, N. J. 

Members absent, according to mili 
tary officials, included: 


( KF. Van Pelt, Fred 


Rueping 
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Leather Co.. Fond Du Lac, Wis.: 
Harold Connett, Surpass Leather Co., 
Philadelphia, Pa.; Silas B. Foot. 
5. B. Foot Tanning Co., Red Wing. 
Minn.: E. A. Gallun, A. F. Gallun & 
Sons, Corp., Milwaukee, Wis. 


Chicago Woman Owns Largest 
Collection Of Miniature Shoes 


Over 600 Different Mode 


s From All Over The World: 


Says Most Modern Styles Can Be Traced To Shoes Of Past 


Would you like to get a line on 
some fresh fashion ideas, or find out 
what will be new in shoe styles next 
year? 

If so, get in touch with Miss Betty 
DeLage, 4000 W. Washington St., 
Chicago. She won't be able to give 
you any exact answers, but she can 
offer some educated guesses and 
ideas. 

Betty's knowledge comes from her 
remarkable collection of miniature 
shoes. She has 600 different styles in 
all, representing footwear worn in all 
corners of the earth for sports, dress 
and special uses. 


The collection, with most of its 


LARGEST COLLECTION OF THE SMALLEST SHOES. 
At left, Miss DeLage shows first and latest acquisitions. 
On book, which catalogues her entire collection, rest 
carved Danish shoes that started her off. 


shoes just one or two inches long, is 
housed in a glass case in the DeLage 
parlor but has been seen by thou- 
sands at hobby shows and other ex- 
hibitions. It everything 
from 2,000-year-old Grecian bronze 
oil lamp in the shape of a shoe to a 
pair of miniature Eskimo moccasins 
made of seal fur. The heart of this 
collection consists of faithful minia- 
ture reproductions of the men’s, wom- 


includes 


en’s and children’s footwear worn 
currently on all of the continents. It’s 
hard to name a country from which 
Betty can’t show you a pair of shoes. 


This collection started in 1919, 
the year Betty was born. The same 


In hand is a 


year her cousin, Mrs. Eric Thorsen, 
returned from Denmark bringing, 
among other things, a miniature pair 
of Danish dancing slippers, hand- 
carved of wood in fine detail. The 
slippers were given to Betty's aunt 
then to her mother. 

For 16 years the delicately carved 
shoes were kept on a high mantel o1 
shelf in the DeLage home, always 
out of Betty’s reach. Her mother, 
Catherine, promised that one day 
Betty could have them, when she was 
old enough to know their value, 

When Betty finally got the Danish 
slippers, she started her fascinating 
collection. In the 19 years since then 
she has combed antique shops, gift 
shops and novelty stores, worked 
through many shows and exhibitions, 
and badgered friends and relatives 
all over the world to buy miniature 
shoes and send them to her. 


Some of the items in the col- 
lection are: 


A complete set of wooden Japanese 
shoes, all less than an inch long but 
finely detailed, with different types 
of top straps for work, dress or rainy 
day wear. 

A pair of leather shoes from Lap- 
land, less than two inches long, with 
fur and felt trimming an exact 
duplication in style, color and ma- 
terial. 

A pair of Chinese shoes actually 
worn by an aristocratic lady whose 
feet were bound from childhood 
just four inches long. 


pair of recently acquired miniature Italian leather boots. 

Photo on right shows Miss DeLage beside one of the show- 

cases in her living room, containing over 600 miniature 
shoes, all neatly tagged and arranged. 





A pair of tiny Italian mountaineer’s 
boots with metal cleats. A pair of 
miniature snowshoes to match the 
Eskimo moccasins. A molded metal 
reproduction of shoes worn by stylish 
young ladies in the Gay 90's, com- 
plete to the large, flat side-buttons. 

Some of the superlatives in Betty’s 
collection include: 

Most expensive 
lamp, which cost $65, 

Least expensive several tiny, 
tinted-glass shoes, eight for 10 cents. 

Smallest — a pair of metal riding 
boots, just 44-inch high and 1/16 
inch from heel to toe. 

Largest — a pair of actual Arabian 
sandals, given by an Arab bedouin 
to a pilot in the mid-Sahara to help 
him negotiate the sand dunes between 
his plane and an oasis near Tindouf, 
Africa. The flyer first gave the 
sandals to a Paris houseboy who 
found them most useful for washing 
floors, but later sent them to Betty 
when he learned of her collection. 


the Grecian oil 


Betty has a numbered tag on 
each of her 600 different shoes, and 
she has the history and description 
of each neatly typed and catalogued. 
The many ways she came to possess 
the shoes make fascinating reading. 

In most cases, the catalog lists the 
unusual features of the shoe, the date 
Betty acquired it, the friend she got 
it from or the store she found it in, 
and its history before that. Many 
have been made especially for her 
collection, including baby shoes and 
adult moccasins made by American 
Indians, tiny bright-beaded sandals 
from the Philippines, ete. 

While new items are getting harder 
to find, Betty has found it easier and 
easier to add to her collection over 
the years as more friends and rela- 
tives learn of it. On their travels, 
they keep on the lookout. Also, Betty 


COMPLETE COURSE 





International Offers 
Sales Training 


The third semi-annual Sales Train- 
ing program sponsored by Interna- 
tional Shoe Co. got under way last 
week with twenty-five hand-picked 
men taking part in the three-month 
course. The program, held at the 
firm’s headquarters in St. Louis, is 
believed the only one of its kind in 
the shoe industry. 

Under the direction of Daniel R. 
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has always been employed in some 
export work, and her contacts around 
the world have added to her collec- 
tion. Currently she’s a sales secretary 
in the export department of Lee 
Smith Co., Chicago dental supply 
manufacturers. 


While building her collection, 
Betty has become interested in the 
way shoe styles change over the years 
in different countries and cultures. 
She has books with illustrations of 
shoe styles from ancient civilizations 
right up to those in vogue around the 
world today. 

“In each culture, the development 
of shoe styles follows the same pat- 
tern,” Betty “They start off 
with a sandal, then add a_ closed 
upper, then start building up the heel, 
and then start decorating the shoe. 
Then the styles go through cycles of 
simplicity, elaborateness and simplic- 
ity as time goes on, 


Says. 


“As I follow the shoe ads in 
the papers I notice that each so-called 
‘new’ style idea that comes out is 
actually something that’s been seen 
in our own and other countries’ 
shoes before. Rope-soled sandals are 
an old Mexican style, and the peaked 
toes coming out now on some house 
slippers have appeared on and off in 
European countries since the Middle 
Ages. 

“My shoe collection doesn’t inter- 
fere with my being personally, an 
average sort of shoe customer,” Betty 
says. “I stick pretty much to plain 
pumps with a medium heel in con- 
servative colors. I buy about six 
pairs of shoes a year and have about 
twelve or fifteen pairs in my shoe 
wardrobe. Well, if I had as many 
pairs of full-size shoes as I have in 
my collection they'd crowd me right 
out the door.” 


Blount, sales training director for the 
Company, the program is based on 
personal instruction from 68 Inter- 
national executives on subjects rang- 
ing from Company policy to the sales 
techniques of presenting a complete 
line of shoes to the independent re- 
tailer. 

The course offers a comprehensive 
study of subjects on retailing budgets 
and store operations to planning and 
conducting an advertising campaign. 
A few of the subjects and the speak- 
ers are as follows: “Styling Women’s 
Shoes,” Hugh Crull; “The Purchase 
of Hides,” E. W. Drew; “Styling of 
Men’s Shoes,” John Hatton; “Styling 


for More Consumer Dollars,” Bob 
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Shaffer; “How to Demonstrate the 
Line,” Si Bland; “The Advertising 
A. L. Johnson; “The Sale 
Begins When the Customer Says 
No.” Daniel R. Blount; “How to Bal- 
ance a Stock By Types and Grades,” 


H. J. Donahie. 


The three-month course constantly 


Program, 


stresses the problems of the retailer, 
and what International’s representa- 
tives can do to help the independent 
shoe merchant meet these problems, 
\ highlight of the program is a 
detailed analysis of actual problems 
that retailers have faced and their 
solutions. These often 
taken from the experience of Inter 
national’s sales managers, will be 


problems, 


given to the class for solution. 
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Fleming was graduated in 1934 
from Pratt Institute, where he special- 
ized in chemical engineering as ap- 
plied to tanning. He joined the com- 
pany’s New York City marketing divi- 
sion as a service salesman in 1941 
and returned to this division as an 
industrial department trainee — in 
1946, following his wartime service 
with the | 
neering officer. 


. 5. Coast Guard as an en 
gi 

In June, 1946, he was transferred 
to the headquarters office as a trainee 
in the tanners’ division. He became a 
marketing assistant in 1947 and 
served in this post until receiving his 


new appointment, 





MILESTONE IN INDIA 





New Leather Research Institute 
Spurs Tanning Progress In India 


Opened In Early 1953, The Institute ls Making Impressive 
Strides With Wide Variety Of Leather Research Projects 


By Y. Nayudamma 


Assistant Director 
Central Leather Research Institute 
Madras, India 


The advent of independence in 
August, 1947, was an important land- 
mark in the progress of science in 
India. Until recently, facilities avail- 
able in the country for scientific and 
industrial research were entirely in- 
adequate. 

The Department of Scientific & In- 
dustrial Research was created in 
1940, Gradually have risen 14 Na- 
tional Institutes or Laboratories of- 
fering first-rate facilities for scientific 
and industrial research covering dif- 
ferent aspects of science. 

Central Leather Research Institute 
is one link in this chain of National 
Research Laboratories. 


Though cow slaughter is to a great 
extent prohibited, the annual produc- 
tion of raw hides and skins in the 
Indian Union is estimated at 58./ 
million pieces, Leather comprises one 
of the major industries of India. The 
Indian leather industry with the 
exception of a few tanneries has 
essentially remained a decentralised 
cottage industry and continued to be 
a craft based more on empirical 
knowledge than on modern scientific 
techniques. India lags behind both in 
the volume of production and quality 
and variety of finished leather. The 
leather industry in India can catch 
up with the industries elsewhere. But 
it has to adopt modern processes and 
techniques, developed in the West 
through scientific research. Many 
problems peculiar to indigenous raw 
materials and local conditions in 
India demand close study and detailed 
investigation and an institute for 
leather research is indispensable for 
the progress of this great industry. 

The Council of Scientific & Indus- 
trial Research decided to establish 
a Central Leather Research Institute 
at Madras, which is one of the main 
centres of the Indian leather industry. 
The Institute was officially opened on 
January 15, 1953. 


The Central Leather Research 
Institute comprises of two imposing 


14 


buildings. The main building is 
mainly a 2-storeyed structure, with 
the central feature four-storeyed, 
accommodating research laboratories, 
library, museum, auditorium, cafe- 
teria, recreation and administrative 
offices. The building covers a floor 
space of 37,050 sq. ft. 

The second building called the 
Tannery Block houses a model tan- 
nery, a chemical laboratory, a stu- 
dents’ laboratory, two lecture rooms, 
store room, cold storage, staff and 
students’ rooms covering a floor space 
of 45,070 sq. ft. 

Both the buildings are well served 
with adequate supply of water, gas, 
steam and current. 

Neither effort nor money is being 
spared to equip the laboratories and 
the tannery for providing excellent 
facilities for research and develop- 
ment work. The laboratories have 
been equipped with modern instru- 
ments and equipment required for 
advanced research work in leather 
science. The tannery is 
designed on the pipe-line system and 
equipped with a complete set of 
modern tanning machinery, some im- 
ported and some of Indian manu- 
facture. 


model 


The Institute is organized to 
have the following divisions. 

Chemistry and Physics; Biology; 
Tanning, finishing and liaison; Engi- 
neering. 

The Chemistry and Physics division 
covers researches on the chemistry 
and physics of leather manufacture 
and is provided with necessary labo- 
ratories and equipment. 

In the Biology division, researches 
are being directed to Bacteriological, 
Biochemical and Microscopical 
aspects of leather manufacture. 

The tanning and finishing division 
actually carries out manufacture of 
various kinds of leather in the demon- 
stration tannery of the Institute to 
improve leather quality by adaptive 
research on foreign tanning processes, 
to work out new processes of tanning 
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by practical tanning experiments and 
to test the tanning processes worked 
out on a small scale tanning in the 
laboratories by pilot plant work on 
a semi-commercial nals 

The object of liaison department 
is to maintain a continuous connec- 
tion between the Institute and the 
Indian leather industry. 

The publicity and intelligence divi- 
sion will be responsible for the dis- 
semination of technical knowledge 
dealt with further on in the articles 
and journals for the use of the 
research worker and the students of 
the institute and some films connected 
with hides and skins, tanning and 
laboratory work for showing to tan- 
ners and public on suitable occasions. 
\ museum is also maintained exhibit- 
ing the raw materials and finished 
products of the leather industry col- 
lected from different parts of India 
and of the world. 

The engineering section will main- 
tain the machinery and the workshop 
and attend to the engineering aspects 
of leather manufacture and also carry 
out pilot-plant scale manufacture of 
tanning auxiliary materials. 

The main function of the In- 
stitute is to assist the Indian leather 
industry through research. 

Taking the immediate needs of In- 
dian leather industry into considera- 
tion, a short and long term program 
of research has been drawn up and 
is being followed at this Institute. 

The Central Leather Research In- 
stitute has taken up this responsibility 
and offers training to students in the 
theory and practice of leather manu- 
facture for a B.Sc. (Tech.) degree in 
co-operation with its neighboring 
Alagappa Chettiar College of Tech- 
nology, Madras University. 

A good team of 25 well-qualified 
and trained research workers are 
busily engaged in tackling the differ- 
ent problems in the different divi- 
sions of the Institute. The main 
achievements of this Institute in this 
short span of work are: 

a. Preparation of basic salts of 
Aluminum for use as tanning agents 
in the production of white leathers. 

b. Reducing the time of tanning, 
the amount of tanning material and 
cost of tanning in the process of East 
Indian Tannage of kips and skins. 

c. Application of chemically 
treated myrab. extract in the place 
of the conventional use of myrab. 
nuts in the E.I. tannage, resulting in 
the saving of tanning material. 

d. Popularization and_ utilization 
of the tanning material called Divi- 
divi in vegetable tanning, checking 
the fermentation of the tan liquor and 
improving the color of tan liquor 
and the leather tanned with it. 
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e. Preparation of synthetic leather 
oils from petroleum fractions to be 
used as substitutes for costly and 
scarce vegetable and fish oils. 


f. Preparation of tanning agents 
from mineral oils for use in tanning 
chamois leather and similar leathers. 

g. Working out processes for the 
making of synthetic tanning materials 
from coal tar distillation products 
and natural phenolic bodies to sup- 
plement or substitute the vegetable 
tanning materials which are in short 
supply. 

h. Working out processes for rapid 
tannage of sole leather reducing the 
time from 3-4 months to 3-6 weeks. 


i. Adaptation of the processes of the 
West to the Indian conditions for 
the manufacture of quality shoe up- 
per leathers like box and willow sides 
and glace kid. 

j- Working out processes for the 
manufacture of industrial leathers 
which are imported into India like 
picking bands, leather belting, roller 
skins, washers, etc. 


k. Working out processes to pro- 
duce specialty leathers like glace kid, 
suede and roller skins by chrome- 
vegetable combination tanning in a 
single bath. 


l. Working our processes for the 
manufacture of chrome-retan leathers 
for army boots. 


m. Working out processes of un- 
hairing by enzymes. 

n. Working out processes for the 
manufacture of fancy leathers, up- 
holstery leathers, bag and suit-case 
leathers and the like and leathers 
meant for sports goods like footba!l 
covers, 

o. Investigation on the curing of 
hides and skins by Didwana salt. 


p. Working out processes for the 
preparation of quality leathers from 
fallen animal hides which are usually 
of poor quality. 

q- Acquisition of considerable 
knowledge on the constituents of an 
important South Indian  tanstuff, 
avaram (Cassia auriculata). 

r. Systematic study of the indigen- 
ous vegetable tanstuffs. 

s. Working out processes for the 
preparation of leather finishes. 

t. Microscopic studies of certain 
types of Indian leather and the his- 
tology of hairy sheepskins ( Bastards) 
vis-avis wool sheep skins. 

u. Bio-chemical studies of  en- 
zymes, moulds and yeasts. 

v. Bacteriological study of the tan- 
nery liquors. 
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Wood Heel Men To Meet 
Members of the Western Wood 


Heel Manufacturers Association will 
convene Thursday, Aug. 5, for the 
regular quarterly meeting. The meet- 
ing will be held at the farm of Rob- 
ert FE. Matthews Milwaukee, 
Wis. 

Following a 
when the Association was organized 
this summer meet- 


near 


custom established 
three years ago, 
ing will consist of a short business 
session followed by a country dinner 
and an afternoon of relaxation and 


informality. The popularity of the two 
such previous affairs insures heavy 
attendance, according to Lucius F. 
Foster, Guild Associates, Boston, ex- 


ecutive director of the Association. 


Feld For Sale 

Ben Feld, Milwaukee, Wis., hide 
and skin dealer, reports that he will 
put up his business for Feld 
said that his advancing years and 
death of his son, Emil, 
brought about the decision. 


sale. 


the recent 








ANCHOR 


BRAND 


Western and 
Novelty-Style 
Shoe 
Trimmings ! 











Now! Neat, handsome and durable . . . ready for immediate applica- 
tion and especially designed for both adult and juvenile cowboy 
boots — a complete line of Anchor Brand Western and Novelty- 
Style Shoe Trimmings in every size and style imaginable! 


You'll find that the Anchor Brand Line includes a full selection 
of top quality buckles made for wear and authentically styled with 


a Western flair... 


as well as ornaments that hook on in a jiffy 


and look plenty nifty .. . dees, rings, loops and fastenettes .. . plus 
hundreds of other useful, colorful trimmings for every purpose, 


Try us and see... 


Write for complete details on ANCHOR BRAND Trimmings? 


NORTH & JUDD MANUFACTURING CO. 


New Britain, Connecticut 
New York - Boston - Philadelphia - Atlanta - Buffalo - Detroit - Chicago - St. Louis - Dallas 


Los Angeles - 
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SHARE FOR SHARE 





W.R. Grace To Merge 
With Dewey & Almy 


Dewey & Almy Chemical Co., Cam- 
bridge, Mass., producer of shoe chem- 
icals, adhesives and other products, 
has agreed to merge with W. R. 
Grace Co., of New York, world- 
famed international shipping and 
trading firm. 

The merger, subject to approval of 
stockholders, would give Dewey & 
Almy stockholders one share of Grace 


common stock in exchange for each 
share of Dewey & Almy common. 

The Cambridge firm will continue 
to operate as an independent firm 
after the merger, according to Hugh 
S. Ferguson, president of Dewey & 
Almy, and J, Peter Grace, Jr., presi- 
dent of Grace. Policies and personnel 
will remain as before. 

Last Oct., Grace Co. acquired con- 
trol of Thurston Chemical Co. and 
in May it took over Davison Chemi- 
cal Co., both of which produce chem- 
ical fertilizers. 

Sales of Dewey & Almy for the 
first six months of 1954 amounted 
to $20,040,751, an increase of 
$3,864,628 over the corresponding 
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FROM SOAK 
to FINISH.. 


Since tanning is a 





coordination of all processes, we are 


interested in every one of them, 


and aim to contribute 
here and there through the 


DEVELOPMENT AND INTRODUCTION OF BETTER 


CHEMicais ror TANNinG 
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period of last year. Net income for 
the first half 1954 rose to $1.59 per 
share as compared with 72 cents a 
year ago. Total assets at the end of 
1953 were $26.3 million. 

W. R. Grace reported total assets 
of $324,105,719 at the end of last 
year. This compared with total assets 
of $252,027,926 at the end of 1952. 


Belleville To Close 


The Belleville factory of Interna- 
tional Shoe Company will discontinue 
operations early in Sept., according 
to James Lee Johnson, vice-president. 
Johnson stated that the decision to 
close the factory is for reasons of 
economy and efficiency. 

Approximately 375 employees will 
be affected by the shut-down, John- 
son said, 

International began operations in 
Belleville in 1912 when it leased the 
Sterling Shoe Co. factory and sub- 
sequently purchased and constructed 
additional production facilities. Op- 
erations continued through 1942 
when the plant was closed. 

During the war, there was a short 
operation on a government contract 
for rubber clothing. Present opera- 
tions started late in 1944. Since the 
Company began operations more 
than $16,000,000 has been distributed 
in payrolls, 


Chicago Golf Outing 


Another big success was chalked 
up July 22 at the Annual Outing of 
the Hide and Leather Association of 
Chicago. Some 100 golfers toured 
the well-kept fairways of the Rolling 
Green Country Club with low gross 
prize going to Art Gebhardt. 

Other golf winners included L. 
Tensfeldt, longest drives on both 
holes No. 4 and 14; Don McKee, 
closest to the pin on No. 7; and Don 
Kiernan, closest to the pin on hole 
No. 11. 

Door prizes were awarded by Bob 
Anderson, prize chairman, following 
the steak dinner which 135 members 
and guests enjoyed that evening at 
the Clubhouse. 

Walter Leon, Art Carlson, Jr., and 
Jim Morrison, assisted by Bill Tefft 
and Milt Coey, made up the Calcutta 
Committee this year. Officers are Jim 
Morrison, president; Roy Leck, vice 
president, and Herb Weinstein, sec- 
retary-treasurer. 

(See pictures on facing page.) 
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Candids At Chicage Golf Outing 


TOP ROW, left to right: Al Askelof, 
Morton Salt Co.; Harry Batchelder, 
Jr., Harry Batchelder & Son Co.; 
Robert Lotz, Albert Trostel & Sons; 
Tom Kiernan, Griess-Pfleger Tanning 
Co.; John Dooley, Salem Oil & Grease 
Co.; Clay Carey, Griess-Pfleger Tan- 
ning Co.; and Jim Morrison, Reilly, 
Whiteman, Walton Co.; Bill Tefft, 
American Cyanamid Co., and 
Howard Willis, Salem Oil & Grease 
Co. 


SECOND ROW: Horace Coy, Hoff- 
mann-Stafford Tanning Co.; A. B. 
Carlson, Johnson & Carlson, and Ed. 
Weinstein, William Greiner Co. The 
Calcutta Committee—Walter Leor, 
American Cyanamid Co., Art Carl- 
son, Jr., Johnson and Carlson, and 
Jim Morrison, Reilly, Whiteman, 
Walton Co. 


THIRD ROW: Steve Mizialko, Huch 
Leather Co.; Carl Muckenhirn, Rohm 
& Haas Co.; Klaus Hemmerling, Na- 
tional Aniline & Dye Corp.; “Bud” 
Huch, Huch Leather Co.; Rudolph 
Lang, Huch Leather Co. and Alfred 
Jacobshagen, Alfred Jacobshagen 
Co.; Jack Hempel, Eagle-Ottawa 
Leather Co.; Kimble Atkinson, William 
Greiner Co.; Walter Haase, Hoff- 
mann-Stafford Tanning Co.; and 
A. C. Coey, A. C. Coey Leather 
Finish Co. 


BOTTOM ROW: Ted Kaye, Armour 
& Co.; Joe Adler, Sig Adler & Cc.; 
Frank Pilchard, George Elliott & Co.; 
and Roy Leck, Armour & Co. Right 
hand picture, back row: Fred Atkin- 
son, Atkinson Leather Co.; Ole 
Rosenquist, Atkinson Leather Co.; 
T. Rovelstadt, Prime Leather Finishes 
and Don Elliott, D. O. Elliott Co. 
Front row, left to right: Art Gebhardt, 
A. E. Gebhardt Co.; Harry Batch- 
elder, Jr., Harry Batchelder & Son 
Co.; Ralph Stehling, Charles Stehling 
Co. and Mark Winzek, Flagg Tanning 
Corp. 
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AGAINST THE TREND 





Leading Shoe Firms 
Report Profit Gain 


Despite a nationwide business 
slowdown, the shoe industry’s six 
leading producers reported a com- 
bined sales and profits increase for 
the first half of their fiscal 1954 year, 
a survey by the New England Shoe 
and Leather Association indicates. 
Combined sales of the six firms for 
the period totaled $344,870,161, an 
increase of 1.2 percent over the cor- 
responding 1953 period. Combined 
profits amounted to $11,110,909 o1 
7.1 percent above the preceding year. 
Of the six companies listed, three 


Six Months 
Net Profits 

$ 5,050,544 
2,461,780 
1,732,442 
843,149 
779,109 
245,885 
$11,110,909 
""May 31; 


Company 
International Shoe Co.”* 
Brown Shoe Co." 
General Shoe Corp.” 
Endicott-Johnson Corp.’ 
U. 8. Shoe Corp.** 
Nunn-Bush Shoe Co." 


Total 


Six months to: “April 30; 


\ 
\ 


*\ 





Fiscal 1954 


$120,047,699 + 5.6% 


reported a decline in sales for the 


1954 period although two of these 


three showed a gain in net profits. 
Only Endicott-Johnson 
ported a sales and profits loss—down 
28.7 percent in sales and 10.1 percent 
in profits. 

International Shoe Co., world’s 
largest shoe manufacturer, showed a 
sales decline of 3.3 percent but a 
profit increase of 5.6 percent while 
Nunn-Bush Shoe Co. had a sales de- 
crease of 9.5 percent and profits in 
crease of 6.8 percent, 

Largest profits increase was shown 
by General Shoe Corp., which boasted 
profits 27.7 percent over the 1953 
period. Its sales were up only 4.1 
percent, 

Other companies represented were 
Brown Shoe Co. with a sales increase 
of 23.2 percent and profits boost of 


Ratio Net 

Percent Changes Profits to 
6 Months 1954-1953 Sales— 
Profits Sales 1954 
— 3.3% 4.2% 
+-23.2 + 1.35 

+ 4.1 +-27.7 55 
——28.7 ——10,1 

+-49,7 + 1.2 
— 9.5 


Net Sales 


72,374,341 
67,845,555 
61,995,684 
15,212,322 
7,394,560 + 6.8 


$344,870,161 + 7.1% + 1.2% 3.2% 
"May 29, 1954, 


* \ SOLE LAYING PRESSES 
% SOLE ATTACHING PRESSES 
SOLE ROUGHERS 
* SHOCK FREE CLICKERS 
* SOLING and SPECIAL 





PURPOSE CEMENTS 


Lamatte equipment is soundly designed and he | 


roughly performance tested. It is dependable in pro- | 

duction and profitable in operation . . . backed by 25 | 

years of progress in cements and cementing equipment. | 
\ 


SOLD OUTRIGHT BY 


LAMAC PROCESS CO. 


ERIE 


PENNSYLVANIA 
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Corp. re- 


1.35 percent, and U. 5. Shoe Corp. 
with sales up 49.7 percent and profits 
up 1.2 percent. 


SHOW OF TOES 





Color Feature OF 


International Show 


The importance of color as a “lift” 
in footwear, instead of the customary 
blacks and dark shades, was stressed 
in International Shoe Co.'s “Show 
of Toes” fashion show held last week 
at Norwood Hills Country Club. 

Company employees modeled foot- 
wear from the various International 
lines, coordinated with accompany- 
ing ready-to-wear. Sponsored by the 
recreational division of the company, 
the fashion presentation was a high- 
light of the firm’s quarterly aifair that 
began with a cocktail party, ended 
with dancing on the patio. 

Director and producer of the fash- 
ion show was Mrs. Betty Mason, In- 
ternational’s fashion coordinator, 
who also served as commentator. 

A receptive audience applauded 
enthusiastically as the parade of sec- 
retaries and file’ clerks, turned 
glamour models, displayed fall shoes 
from flats and casuals, through tai- 
lored and dressy types, to fireside or 
at-home shoes, correlated in color and 
pattern to their wearing apparel. 

Casuals and flats made use of vivid 
colors of orange, red, and bright 
green. Combinations paired black 
suede in a scooped heel wedge pat- 
tern with pink kid platform, and a 
navy shag moccasin brightened with 
orange kid hooded heel. Fabrics 
ranged from harlequin patterned 
cotton used in a peak throated flat 
worn with matching tapered pants, to 
elegant jewel trimmed black suede 
bareback wedges accompanying 
matching toreador pants. 

“Basic Gal” demonstrated how the 
addition of shoes and correlated ac- 
cessories changed completely a basic 
—_ dress, de 28C ribe d by Mrs. Mason 
as a “boon to the working girl to 
whi her from sun-up to moon-up.” 

The wardrobe coordination began 
with the addition of pastel blue 
wedge-heeled casuals and matching 
sweater and neckerchief. Closed-back 
closed-toe dressmaker pumps in black 
suede with black ribbon faille trim, 
made on tapered wall toe last with 
slim high heels, and the addition of 
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a royal blue front panel drape timed 
the basic dress for afternoon wear. 
Two changes converted “Basi 
Gal” for cocktail and after-five wear: 
Gunmetal patent halter sling pump 
with offside open toe repeated the 
color of the grey full overskirt that 
tied around the waist of the basic 
black dress, and rope necklace of gun- 
metal beads. For glittery cocktail 
wear, basic dress accesso! ie Ss included 
the young glamour of a bertha col- 
lar and matching bag of black sparkle 
cloth, worn with black suede ankle 
strap sandals repeating the sparkle 
cloth in the vamp design. 
Rhinestone clips placed at the toe 
or throat and matched in back, high- 
lighted a glitter theme in after-five 


shoes. 


MOST BELOW SIX 





Production Study 


Reveals Sales Prices 


Although most shoe manufacturers 
know that the greater part of each 
years nationwide shoe production 
retails below $10, few are familiar 
with exactly how much of our an- 
nual output falls into this category 

or any other, for that matter. A 
new study, prepared by the Census 
Bureau at the request of the National 
Shoe Manufacturers Association and 
New England Shoe and Leather As- 
sociation, now provides all the an- 
swers. 

The study, released this weck. 
breaks down production of all types 
of shoes and slippers in 1953. by 
retail selling price. As such, it offers 
firms both inside and outside the 
shoe industry a valuable market re- 
search tool as well as sales aid. 

Notable among the many facts un- 
covered is that fully 297 million 
pairs of shoes 59.3 
1953’s 501 million pairage were 
made to retail for $6.00 or less per 
pair. 


percent of 


Touching upon the various shoe 
categories, the Census Bureau finds 
that 53.6 percent of all 
shoes made in 1953 retailed at $5.00 


womens 


or less. 

Fully 56.8 percent of the 75,944.- 
000 pairs of men’s dress shoes made 
sold at $10.00 or less. 

‘Only 16.4 percent of the 501 mil- 
lion pairs made in 1953 were made 
to sell over $10.00. And only five per- 
cent were made to sell over $14. 

Of the 18,001,000 pairs of youths’ 
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and boys’ shoes made, fully 79.4 pei 
cent were made to sell at $7.00 o1 
under. 

Fully 72.1 percent of misses’ and 
children’s shoes were made to sell 
at $6.00 or less. Last year, we pro 
duced 64,206,000 pairs of this cate- 
gory. 


Of the 36,941,000 pairs of infants’ 


RETAIL SELLING PRICE 
(Dollars Per Pair) 
1953 Production 
Up to $1.00 
$1.01 2.00 
Ol 5.00 
01 00 
Ol 00 
5.01 00 
01 .00 
01 00 
Ol 00 
O01 10.00 
O01 12.00 
Ol 14.00 
Ol 17.00 
17.01 20.00 


20.01 and over 


“Early Birds’? Again 


The National Shoe Manufacturers 
Association will hold its semi-annual 


“Early Birds” breakfast meeting on 


Tuesday morning, Aug. 31, at 8:15 


a.m. in the Sert Room of the Waldorf 
Astoria. New York. The 


takes place just prior to opening of 


meeting 


INDIECO 





and babies’ shoes turned out last 
year, 09.6 percent were sold at $5.00 
or less. 

Finally, of the 54,772,000 pairs of 
house slippers made, 90.1 percent 
were made to retail to the consumer 
at $5.00 or under. Following is a 
breakdown of total shoe production 


by retail prices 


TOTAL SHOE PRODUCTION 


% Pairs 
100 501,180,000 
0 2,506,000 
6.2 31,073,000 
11.7 58,638,000 
15, 75,678,000 
15 79,186,000 
50,118,000 
7. 46,586,000 
7. 35,584,000 
6 32,577,000 
5 17,040,000 
8 094,000 
; 17,040,000 
2 12,530,000 
l 8,019,000 
0.9 4,511,000 


the Leather Show at the same hotel 

After breakfast, short talks will be 
made by representatives from men’s 
women’s and children’s manufactur 
ing firms along with prominent retail 
ers to be announced. A’ discussion 
period will follow with panel mem 
hers answering questions from the 
floor, 


COMPOSITION BLOCKS & PADS 


(BLOND OR BLACK) 


and NEW ERA SUPER WEAR BLOCKS 


(BLACK ONLY) 


INDEPENDENT and NEW ERA DIES 


Cutting * Perforating * Embossing * Marking 
BEVERLY DIES too! 


No Better Combination to Show the Way to 
Longer Block Wear and Fewer Die Troubles 


The Perfect Self Healing Blocks & Pads 
Any Desired Size in Black or Blonde 


Try One or a Today 
an 
BE CONVINCED! 
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INDEPENDENT DIE AND SUPPLY CO. 


Lo Salle near Jeflerson, $t. Louis 4. Mo., Phone: Grand 2143 


Associate 


NEW ERA DIE CO. Red Lion, York County, Penna 
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Polish Shoe Output 
Hits 21 Million 


The factories of Poland turned out 
a total of 20,800,000 pairs of leather 
shoes during 1953, according to a 
press release from the Polish Em- 
bassy in Washington. 

This, said the Embassy, is exactly 
10 times the total of 1938, the last 
year before the war disrupted the 
country’s economy, 

According to figures from the Em- 
bassy, the growth in shoe production 
far surpassed the growth of not only 
all other major consumer goods in- 
dustries, but of most hard goods in- 
dustries as well. 

The figures, if true, mean that the 
factories of the country still produce 
less than one pair of shoes per per- 
son, against more than three pairs 
per person in the United States, 

The population of the country is 
given as 26,500,000 in March of this 
year, 


The current six-year plan for the 
country, which ends in December, 
1955, is emphasizing “greater pro- 
duction of consumer goods and price 
reductions,” said the Embassy. 

“Nevertheless,” said the Embassy, 
“consumer goods output has lagged 
behind the steadily growing needs of 
the population. The remaining two 
years of the plan will, therefore, em- 
phasize increasing the quantity and 
improving the quality of foodstuffs, 
textiles, leather goods, clothing, hard- 
ware, etc.” 

Among the “main import items,” 
said the Embassy, are “raw hides,” 
hut the press release failed to state 
where the hides came from. 


New Plant For Regano 

Regano Box Toe Co., Haverhill, 
Mass.. manufacturer of box toes, has 
begun construction of a new one- 
story factory building at Lewis and 
Hale Streets in Haverhill. 

The company, a pioneer in the de- 
velopment of soft box toes for all 
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types of footwear, expects to move 
into its new plant in early Dec., ac- 
cording to Daniel Ryan, president. 
It will remain at its present quarters 
at 3 Hale St. until then. 

The new plant, erected on a plot 
of land 200 by 50 feet, will provide 
some 20,000 square feet of floor 
space. A one-floor continuous pro- 
duction line is expected to increase 
efficiency and expand production. 
New machinery and equipment will 
be installed. 


Shoe Group To Meet 

Members of the newly-organized 
Independent Shoemen have been in- 
vited to an all-day planning session 
scheduled for Sept. 2. Morning and 
afternoon sessions as well as a lunch- 
eon will be held at the Belmont-Plaza 
Hotel in New York City. 

The meeting will aim at working 
out preliminary details and arrange- 
ments for the organization’s coming 
Organizing Meeting to be held Oct. 
24 in Chicago. 

The group’s original Steering Com- 
mittee is in process of being expanded 
and its membership will be announced 
shortly. Agenda for the New York 
meeting will be released at the same 
time. 


Cyanamid Earnings Off 


Net sales and earnings of Ameri- 
can Cyanamid Co. for the first half 
of 1954 showed definite declines from 
the corresponding period of a year 
ago, the company reports. 


Net sales of the company and its 
wholly-owned subsidiaries were ap- 
proximately $196,083,000 as com- 
pared with $197,533,000 for the first 
half of 1953. 

Consolidated earnings before tax 
approximated $26,263,000 for the 
first six months of 1954 as against 
$32,579,000 for the corresponding 
period last year. 

The provision for Federal and for- 
eign taxes on income was $13,000,000 
and in the preceding year the amount 
for the first half was $15,600,000. 

Consolidated net earnings were 
$13,263,000 against $16,979,000 for 
the 1953 period. 

Common stock outstanding _ in- 
creased to 8,707,437 shares at June 
30, 1954. from 8.646.261 shares at 
Dec. 31, 1953, as the result of con- 
versions of preferred stock during 
that period. 
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MILITARY BUYING 


Awards 

Service Boots. Three awards 
have been made by the Philadelphia 
QM Depot, 2800 5S. 20th St., Phila. 
15, Pa., on Inv. No. 553, covering 
Boots, Service, Combat, Russet, Mil- 
dew-Resistant, regular tariff sizes as 
follows: 

John Addison Footwear, Ine.. 
Marlboro, Mass., 1,440 prs., total 
dollar volume $9,022.32. 

General Shoe Corp., Nashville, 
Tenn., 27,924 prs. with a total dollar 
volume of $171,732.60. 

J. F. McElwain Co., div. of Mel- 
ville Shoe Corp., Nashua, N. H., 41,- 
496 prs. for a total dollar volume of 
$254,163.00. This procurement is 
for the U. S. Army. 

Low Quarter Shoes. Two 
awards have been made by the Phila. 
(M Depot on Inv. No. 541, covering 
Shoes, Low Quarter, Tan, regular 
tariff sizes as follows: 

The Hanover Shoe, Inc., Hanover, 
Pa., 30,000 prs. at a unit price of 
$4.20 per pr. or a total dollar vol- 
ume of $126,000.00. 

J. F. McElwain Co., div. of Mel- 
ville Shoe Co., Nashua, N. H.. for 
30,660 prs. at a unit price of $4.19 
per pr. or for a total dollar volume 
of $128,465.40. 





FAT LI 


ORS 


Va EATY AND UNIFOR,IEOS 


MARDEN:‘WILD CORP. 


Combat Boots, The Phila. QM 
Depot, 2800 S. 220th St., Phila. 45, 
Pa., has awarded Neg. No. 60, cover 
ing Boots, Service, Combat, Russet, 
M/R regular tariff and supplemental 
tariff sizes to the John Addison Foot- 
wear, Inc., Marlboro, Mass., for 33.- 
000 prs. for a total dollar volume of 
$196,914.00. 

2 
Nothing Final 

A labor relations case involving the 
Law Tanning Co., Milwaukee, Wise.. 
and the International Fur and Leather 
Workers Union, was dismissed this 
week by unanimous decision of the 
National Labor Relations Board. 

The board ruled that “as the lattes 
organization is still out of compli- 
ance,” for the board to hear a peti- 
tion would give a noncomplying 
union the benefits of a board inves- 
tigation. 

The out-of-compliance ruling re- 
ferred to the NLRB action on May 28 
refusing to serve the fur workers 
union on the grounds that its presi- 
dent, Ben Gold, has been convicted 
and sentenced on grounds of a false 
non-Communist affidavit to — the 
NLRB. 

The ruling of the NLRB in the Law 
Tanning case was made July 21, a 
board official said, although it was 
announced only July 26. 


Actually, the board has been ot 
dered to serve the fur union by U.S 
District Judge Tamm, in an action 
calling the refusal to serve the unior 
illegal. Judge Tamm said he would 
so rule on July 20, although it took 
several days for him actually to fil 
the decision 

The Tamm upset now in effect, and 
likely to be appealed, question arises 
whether the Law Tanning Co. case 


Is to he reopened 


Deaths 


Peter J. Widen... 
five, died July 27 in Danvers, Mas 


A pioneer in the tanning industry he 








fanning’ ervecu 


was associated with R. J. Widen Co 
in No. Adams, Mass A native ol 
Sweden, he came to the | > at an 
early age. After graduating from 
M.1. 1 ’ he joined the Robert Lord tan 
nery at Foxboro, Mass. In 1910 he 
helped found Widen-Lord Co, tn 
1931 he opened Peter Widen & Son 
in Salem, Mass. From 1935 to 1939 
he was issociated with Lichtman 
Widen Tanning Co, in Pittsfield, Mas 
He was a charter member of ALCA 
Among his survivors are his sons, 
Robert, president Ch hk iden Co., 
and William, 


(Other Deaths on Page 
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SELaS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 
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“ Factory 


SOLE LEATHERS 


BENDS, BACKS, CROPS, HEADS 
SHOULDERS, BELLIES, SHANKS, Etc. 


OUTSOLES 


MEN'S « WOMEN'S - BOY'S 
MISSES’ +» CHILDREN'S 
IN ALL GRADES AND WEIGHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 


SPECIALISTS in SPLITS 


SUEDE LININGS 





LEATHER MARKET REPORT 


Tanners’ Backlogs Small 
Buyers Continue Hesitant 


General Market Conditions Unchanged 
As Buyers See No Reason To Build Inventories 


a 

New York situation mixed with 
most larger manufacturers busy 
some rushed——getting out fall shoes 
but a lot of the smaller manufactur- 
ers have not started up full as yet. 

Demand for leather still confined 
to glove tannages and other soft 
tannages as well as for aniline dyed 
leathers. Price lists unchanged with 
large spread leather of 4% to 5 
ounces ranging from 38c to 42c¢ and 
down according to tannage, tanner, 
ele. 

Among the large manufacturers 
and high grade shoe manufacturers 
there is steady business for calf in 
women’s weights, both in suede and 
aniline dyed smooth. Women’s 
weight suede calf is ranged from 
$1.08 down according to tannage, 
tanner, etc. and smooth leather in 
women’s weights from 96c and down. 
For the volume trade, suede is about 
88c and down and smooth 75c and 
down with 5¢ more generally asked 
for colors. 

Trading in sheepskins pretty slow 
with the only interest coming from 


manufacturers. Chrome sheep is 
from 30c-28¢ and down with com- 
bination tannages 28-25c and down. 
On garment suede sheep, 30-3le and 
down for very good tannages with 
volume tannages available in the 
lower 20’s and down. 

Demand for suede kid among the 
high grade shoe factories and some 
tanners report a good movement at 
around 75c and down. However, 
volume trade factories want to pay 
50c top for suede leather. Lining 
kid is doing fairly well and prices 
range 45c and down. 

Sole leather prices unchanged with 
10 iron and up bends said 46-48c, 
9 to 10 bends from 49¢ to 50c. 
Middle weights mostly 56-57c and 
lights at 65-66c. In offal the belly 
market is less strong and the spread 
between cows and steers is coming 
back into the market, the former at 
27¢ and the latter at 28c. Double 
rough shoulders at 44c to 48c as to 
weight and single shoulders, heads 
off, at 40c and down. 


Sole Leather sales moderate. 


novelty makers and from the gar- 
ment trade. Garment slow as sheep- 
skins are too high priced for volume 


SOLE & GUSSET 


Day-to-day purchases in another 
monotonous week. 





GLOVE LEATHERS Prices and Trends of Leather 


se ee KIND OF LEATHER THIS MONTH YEAR 1953 
: WEEK AGO AGO HIGH 
SHANKS — Reicat 
BELLIES 

DEERSKINS 67-1.06 67-1.06 77-1.10 

MOCCASIN COWHIDE 58-97 59-1.00 67-95 80-1.05 
75-1.15 75-1.15 70-1.05 $5-1.10 

55-90 53-90 55-90 75-90 
KID SUEDE 45-95 45-95 48-91 80-96 
PATENT (Extreme) 52-62 52-62 55-60 60-64 
SHEEP (Russet Linings) 15-23 15-23 18-32 18-32 
KIPS (Cembination ) 48-52 48-52 54-61 64-68 
EXTREMES (Combination) 44-49 44-49 49-53 56-59 
WORK ELK (Corrected) 34-38 34-38 39-43 38-45 
SOLE (Light Bends) 64-68 64-68 66-69 68-72 
BELLIBS 27-28 27-28 27-30 26-29 
SHOULDERS (Dble, Rgh.) 44-48 44-48 51-55 51-56 
SPLITS (Lt. Suede) 32-38 32-40 33-39 35-39 
SPLITS (Finished Linings) 17-22 17-22 18-22 24-26 
WELTING (% x %) 7- 7% 70 7% 740 7% + 
LIGHT NATIVE COWS 15% 16-16% 18-181 20% 

All prices quoted are the range on best selection of standard tamnages using quality 
rawetock, 





CALF (Men’s HM) 95-1.20 


CALF (Women’s) 
CALF SUEDE 
KID (Black Glazed) 


A.L.GEBHARDT CO. 


PHONE DALY & 6919 
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Up to about 68 quoted for light 
bends. Good 8-9 iron bends bring 
up to 58. 9-10 irons quoted at 
about 50c and down. About 47c and 
down asked for 10 iron and up 
bends. 


Sole Leather Offal sluggish. 
Bellies continue the most wanted 
item, with single shoulders getting 
slightly more attention. 

Bellies quoted at 27-28c¢ for best. 
26-27¢ for some cows. Slightly less 
for some lots. Again this week 
double rough shoulders brought up 
to 48c for selected, up to about 44 
for good TR leather. Talk of one 
waste belt manufacturer paying up 
to 50c. Single shoulders with head 
on bring up to about 47c with one 
tanner quoting 48c. With heads off, 
up to 42c asked, Heads quiet at 
14-17c. Fore shanks 20c and down. 
Hind shanks 23c and down. 


Calf tanners expectant. Much 
greater interest in women’s weights 
leads most to believe that long- 
delayed buying must soon get under 
way. 

Men’s weight leather unchanged at 
a top of between $1.00 and $1.06. 

Women’s weights quoted at about 
96c and down for small skins of 
superior tannages. Even more asked 
for some high colors. Up to about 
93c asked for regular sized skins. 
Up to about 85c the top price asked 
for so-called volume tannages. Suede 
very slow at $1.20 and down. Mod- 
erate but steady call for heavy suede 
at $1.20 and down here, $1.10 and 
down there. 


\ few tan- 
business. 


Sheep sales mixed. 
ners enjoying excellent 
others complain. Linings the big 
item with colored vegetable linings 
fairly active at firm prices. 

(Juotations of 25c and down heard 
on boot lining russets. A few cents 
more obtained for selected specialty 
stock. Shoe linings bring up to 
about 23c with volume done in 15- 
20 range. Colored vegetable linings 
bring up to 27c for best, up to 25« 
for bulk. Chrome linings bring up 
to 30c¢ in fair sales. 


Side tanners busy delivering 
against old orders, find new business 
a small lot affair. 

Heavy kips of best combination 
tannages bring up to 53c for top 
grades. From there down are a 
variety of prices depending upon 
tannage, selection and weight. If 
there is any softening of price it is 
in the light leather end. Heavy ex- 
tremes bring about 50c and down. 

Chrome tanned kips priced all 
over the place. Best few tannages 
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ask 47-50c¢ and down. 
quoted at 46c¢ and down. 
leather brings about 42c¢ and down. 
Work shoe leather still quoted al 
38c and down for best, 35e and 
down for average. 


Top extremes 
Large 


Split leathers get good volume 
but price competition still a head 
ache, 

Finished linings quoted 
18c for best, and all the 
l Superior tannage 
linings quoted at 26c and down; less 
desirable leather at 23c 
23c and down asked for non-slips 
with close to 17e the usual sale price. 

Plenty of good light suede 
able at 36c and down, some quoted 
at a cent or two higher. Top heavy 
weight suede slower at 42¢ and down 
for best, 40c¢ and down for some and 
28c and down for more. 

Fair to good call for sole splits. 
Best quoted at 28-26-24e for 4-5 
ounces, 32-29-26c¢ for 5-6 ounces, and 
39-36-33c for 6-7 ounces. White sole 
splits quoted at premium of one to 
two cents, 


22-20 
way down to 
suede 


and down. 


avail 


Kid leather moving along fairly 
well particularly in black suede. 
Demand mainly for middle 
which is heavily sold at the present 
The very top grades have not yet 
caught up with the cheaper grades. 

A little glazed moving, black with 
White just about 
starting but no real business as yet. 


grade, 


some blue and red. 


Linings moving along quite well. 

In general tanners seem fairly well 
satisfied with the 
Prices firm with some tanners upping 
the middle grades of suede a cent o1 
two, and getting their asking prices. 
(QJuotations at both ends of the scale 
seem pretty much unchanged. Raw 
skins remain very firm. 


way sales are going. 


Average Kid Leather Prices 
Suede 32ce-95« 

Slipper 25¢-60« 

Linings 25¢-55« 

Crushed 45c-75« 

Glazed 25c-$1.00 

Satin Mats 69c-98c 


Belting leathers pick up. Prices 
as follows: Bend butts sell for No. 2 
at 92c¢ light, 88¢ medium and 7& 
heavy, and No. 3 84e light, 76 
medium and ‘le heavy. Shoulders 
move at 48c for No. 1 and 45e for 
No. 2 


Work glove 
Although 
some business 

LM weight work glove splits quot 
ably unchanged with No. | grade at 
l4c, No. 2 grade at 13c and No, 3 


“6 
M weight work glove 


mixed, 
brisk 


leathers 
demand was not 
done. 


grade at 12 
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splits also unchanged, No. 1 grade russet strap leather unchanged, 4/5 most popular grades at 40c and 33c. 
at 15e, No. 2 grade at l4e and No. ounce at 50c, 5/6 ounce at 52c, 6/7 Good call for light weight domes- 
4 grade at 13c. ounce at 54c, 7/8 ounce at 56c, 8/9 tics at 20c to 2le for the pigtex grade. 
ounce at 58c, 9/10 ounce at 6le and Light weight Iranians at 2le and 17e 


Garment leathers hold. Some 
10/11 ounce at 64e. doing better. 


interest for suede sheepskin but not 
too many orders placed. 

Good tannages of garment suede Grade 
sheep ranging 50-32c¢ with less desir- over russet prices and glazed finish 


Grade B quoted at 2-3c less and 


5-6c less. Colors bring 3c ~s - 7 
Panning Materials 


able tannages going as low as 2%c brings a premium of 2c, Raw Tanning Materials 

while choicer productions listed up Divi Divi, Dom., 48% basis shp’t, bag . .$72.00 
ah wt 7 : i eer Wattle Bark, ton ... “Fair Average’’ pooged 

to 33-34e. Grain finish pegged about Glove business picking up in 2 ePoverse eyes ‘‘Merchantable’’ $94.00 

Pay tales ith | : : Sumac, 28% leat sceccces 

a cent or two higher with good to Fulton County but it appears to be Ground .. eeee 

Myrobalans, J. 1's Bombay > ; eee 


choice tannages still at 34-36c¢ and mixed, Some manufacturers running 
down, full while others laying off help. The Genuines . .. renee 
“pee = hide o: ; Crushed 42-44% ...... sna 
o change in horsehide garment demand for leather shows some im- Valonia Cups, 30-32%, guaranteed 
ot war Val 2% ar 
leather, the market still holding provement but is still below normal. seus ie, ‘euadorian 


around 36c and down. However, Gs . sathers very ie! Mangrove Bark, Colombian ............ 
. varment leathers very quiet and oe lh Bg ay PE 
new business somewhat slower. suedes the hardest hit. Both men’s 

Cowhide garment leather in spotty and ladies’ weights neglected and 

° P ° : ‘a ‘ * 

demand, occasional sales indicated at prices are being slashed below re- Tanning Extracts 
‘ ne Chestnut Extract, Liquid (basis 
31-32e, placement values. 25% tannin), f.0.b. plant 


New business in bag, case and Glove suedes spotty. About 38c is 


strap leathers seemed sufficient to asked for the tops but buyers ideas Chestnut ee Powdered (basis 
maintain operations in most quarters not over 34c. Hair type varieties «ved in), f.0.b. , ant 
but it was admitted by some sellers around 60c move slowly. Pigskins Bags, }.¢.1. 
. “ Cutech, solid Borneo, “55% tannin overs 
that more volume was needed. sell well in grades from 65c down. Hemlock Extract, 25% tannin, 
Market for case leather remains Cabrettas doing better but are still tg aed £m 
around 42-43c¢ for 2-2% ounce and below the normal demand. Prices oat bark exiraci 268 ti tannin, Ib. 
13-44c for 3-3% ounce. Grade A range from 75c down to 26c with the Quebracho Extract: © 9 °° °° 
. Solid, ord., 63% tannin, c.1 
11 31/64 with tannin differential 
11 21/32 without tannin differential 
Solid, clar., 64% tannin, c.1 
12 3/16 with tannin differential 
12 23/64 without tannin differential 
Wattle extract, solid, c.l., Kast African 
60% tannin 09% 
Wattle extract, solid, ‘el, South ‘African 
60% tannin .... eens 
wae, aed spruce, bags, cl. 
65%; Le. Sets 
Spruce A.M tks., ‘fob. ‘wks. > pile dee 
Myrobalan extract, solid, 55% tannin. P 
Myrobaelan extract, powdered, 60% tan- 
nim . 
Vaionia extract, powdered, 63% tannin 


Quebracho Extract, Powdered, Swedish 
W R K T | C K E T S epray dried, 16-18% tannin .... “ 
Sele Wattle Extract, Powdered, Swedish, 


. 73% tannin .... 
Powdered Spruce, spray dried, ‘Swedish 


aemey 44) PRODUCTION Myrobalan, Swedish, Powdered 68-70% 
Oakwood, Swedish, solid, 60-62% . 
Oakwood, Swedish, powdered, 64-66%, 
Serially numbere d, prece work case Larehbark, Swedish, solid, 54-56% Ay 
Larchbark, ewes, Swedish hese 
lot control tickets or tags dried, 58-60% .... ; 


INTERNATIONAL TICKET CO. an 


Cod Ol, Nfid., loose basis, gal. .... 90- 
~— sulphonated, pure 25% molis- 
1 





aisle \t 


\Gois 


PLANT NEWARK 4, N ) 


\ 
‘\ 





con, uishasated, 25% added mineral 
11%- 

Cod, ‘gulphonated, 50% added mineral 
‘ 11 








Castor oil, No. 1 C. P. ‘drs. 
Sulphonated castor oll, 75% 
Linseed oil, tks., f.o.b. Minn. ... 
drums smth (homes OD és 
Neatsfoot, 20° C.T 
Neatsfoot, 30° C.T side Py 
Neatsfoot, prime drums, c.l., 
f.o.b. Chicago ..... wate 
Lek, £.0.b. Chicago , 
Neatsfoot, sulphonated, 75% 
Olive, denatured, drs. gal. 
Waterless Moellon doe 
Artificial Moellon, 25% moisture ... 
Chamois Moellon, 25% moisture ... 
Common degras ae ae-oe 3 
Neutral degras 
Sulphonated Taliow, 
Sulphonated Tallow, 50% 
Sponging compound ............... 
Split Oll .... on mn 
Sulphonated sperm, “25% moisture . 
Petroleum Oils, 200 seconds visc., tks., 
A aeegee0s oss ‘ a 
Petroleum Oils, 150 seconds visc., tks., 


BLACKHAWK TANNERS Petroleum iid, 166 seconds vine, iia, 


2171 Ss. FIRST ST. MILWAUKEE 7, WISCONSIN “Imported Extracts are plus duty 











LEATHER and SHOES July 31, 





HIDES AND SKINS MARKET REPORT 


Prices Hit Toboggan Again 
As Supply Lines Become Clogged 


Heavy Droughts Force Up Cattle Marketings, 
Exert Weakening Effect Upon Entire Market 


Hide prices ease. Although big 
packers opened up trading this week 
in heavy native and branded steer 
hides at steady prices. 

Price resistance most apparent in 
light native cows and packers subse- 
quently accepted bids at a full cent 
decline, big four killers selling ap- 
proximately 20,000 hides of this de- 
scription at 144c. Buyers also bid 
a half cent lower on heavy native 
cows or 13c for river points and 14 
for Chicago and northerns. Buyers 
also reduced their bids on northern 
branded cows at 11 %4c or a half cent 
under previously paid price. 

Weakness in the cow selections was 
traced to the fact that cattle market- 
ings are running an increasing per- 
centage of cows, probably reflecting 
drought conditions in various parts 
of the country, notably in the south- 
west. Also, in dairy sections farmers 
are faced with unfavorable returns 
on their milk and are culling out less 
desirable milk cows as they seek to 
improve productivity of their herds. 
Because of these factors, the kill of 
cows is expected to continue at an 
unusually high rate. 

Sales involving 10,000 or more 
heavy native steers reported early in 
the week at 12c for river points and 
12!uc for Chicago and northern 
points came as a surprise in some 
quarters. Movement of a similar 
quantity of branded steers at steady 
prices of 10c for butts-heavy Texas 
and 9c of Colorados regarded as 
satisfactory. Buying interest in bulls 
limited at unchanged prices. 


Independents off. Most of the 
large midwestern independent pack- 
ers inclined to go along at established 
big four market prices. Packers’ 
Ass'n. at Chicago sold a car of heavy 
native steers at 12'4oc. A large lowa 
packer sold 1,800/2,000 heavy na- 
tive steers from Sioux Falls plant 
also at 1244c. Another lowa packer 
sold 1,100 light native steers at 
l4laoc, 

At New York, packers hold at 


steady prices with last sales of July 
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butts at 10!4c and Colorados at 10c. 
Southeastern light hides, 
sold down to 7c for native and 15« 
for branded, a total of about 7,600 
changing hands. 


however, 


Smal! Packers cautious. Some 
tanners orders at 
prices, inclined to revise ideas down- 
Liberal offerings of small 
packer hides at steady prices and 


lessened 


withdrew steady 


ward. 


interest from tanners re- 
sulted in an easier undertone to the 
market. 

Market for midwestern small 
packer hides 16-48 Ibs. 


generally quoted down to L1-L1 Mc 


iveraging 


selected fob. shipping points com- 


pared with previous sales at 12e, 


The 13-50 Ib. ave. 
quoted at LO'.-Lle and most mem 
LOb an 


productions 


bers of the trade considered 
midwestern 

Some ol 
hides 


were avail 


about a top for good 
50-52 |b 


ferings of 


avg. allweights. 
heavier average 
running about 56-58 Ibs, 
able at LOboe which was paid in the 
preceding week but bids were difh 
cult to obtain and there were reports 
of some selling down to LO 


Lighter hides from southwestern 
sections such as Texas 40-42 |b. avg 
more or less nominal awaiting sales 
\ few midwestern small packer bulls 
averaging 80-85 Ibs. sold ! a down 


sel. fob. 


at 7 


Country hides slow. Export in 
terest at 9Yoc fob. Chie ago for good 
mixed hides seemed to be drying up. 

Some tanner purchases of similar 
hides avg. 48-50 Ibs. was reported at 
country points at $-$! on flat tr’d. fob. 
Good free of 
renderers offered at last paid prices 


of 9-9oe flat tr'd. fob. had no takers, 
! 


locker-butcher hides 


some buyers talking down to Bon 


Glue hides in carload lots offered 


at 7e fob. shipping points aroused 
little bulls 
nominal at 5-Sloe fob. for earload 


lots, 


very interest. Country 





HIDE FUTURES 


Close 
July 29 
13.55T 
14.06T 
14.47T 
14.85B 
15.25B 
15.60B 


October 
January 
April 
July 
October 


January 


Total Sales: 


High Low Net 
for Week for Week 


Close 
July 22 Change 
13.55 
14.06 
14.47 
14.90 
15.31 


14.20T 
14.68B 
15.07T 
15.45B 
15.90T 


14.15 
14.65 
15.01 
15.42 
15.90 
16.00 15.61 


328 Lots 








HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers 12 -12% 
Light native steers 1414-15 

Ex. light native steers 19 
Heavy native cows 13-14 
Light native cows 14% 
Heavy Texas steers 10 
Butt branded steers 10 
Light Texas steers 12“4N 
Ex. light Texas steers 14N 
Colorado steers 9, 
Branded cows 11'4B 
Native Bulls 914-10 
Branded Bulls 814. 9 
Packer calfskins 35 «42, 
Packer kipskins 20 -24'4 


NOTE 


remaining goods and services have been removed from price controls. 


Week Ago Month Ago Year Ago 


12 -124% 12 +12! 16'4-17 
14'%,-15 1414-15 17',-18 
19 19B 21 

13'4-14% 13! 14! 17! ig! 
15’ 16 16! 19 

10 10! 14 

10 10! 14 
12'% 12'.N 15! 

14N 14N 18! 

91, 10 13 

12 12 ~-I13N 16 16! 
9',-10 9! 10 10! 11 
8'4- 9 8'4- 9 914-10 
40-421, 424-46! 471-50 


20 -25 23 28! 26 43 


Price ceilings have now been completely ended by the government. All 


All regulations 


winding up controls require that applicable records be held until April 30, 1955. 
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Big packer calf skins continued 
to display a soft undertone due to 
continued apathy on the part of 
tanners. 

Offerings of Wisconsin allweight 
calf available at 40c for heavy and 
12’ for light but buyers slow to 
hid even 40c, last paid for allweights. 
At mid-week, it was reported that one 
hig packer sold 3,000 St. Louis and 
River heevy calf at 35c, 
under previous sale made a_ while 
back, 

Same packer sold 2,000 River kip 
at 24)4e or a half cent down from 
previously paid basis of 25c, South- 
western productions last sold at 23¢ 
for kip and 20c¢ for overweights. 
Big packer regular slunks, however, 
still had some call at $1.50 and large 
hairless sold at &5c. 

In small packer skins, carload lots 
of calf considered nominally around 
30c for business. Sellers asking up 
to 32¢ while buyers have talked as 
low as 28ec. 

Small packer kip quoted around 
16-i8e as to quality, ete, Country 
skins in carload lots quoted around 
18-19¢ for calf and 12-13 for kip. 


some BY 


Recent sales of French horse 
hides as well as French fronts at 
lower prices have had a weakening 
effect on the domestic market. Quota 
of 200 tons of French horsehides re- 
leased for shipment to the U.S. with 
closing date for export license ap 
plications being August 31st. 

Sales of good French horsehides 
reported in the range of $9.00-9,50 
delivered New York and Chicago and 
French fronts reported sold in’ the 














My dear, | won this same contest in 
1924; so | know how thrilled you 
are. You can see how knowing about 
CONTROLLED PENETRATION of tan- 
nery olls by Salem Oil & Grease Co. 
to make better leather puts you in 
the winning class. 











range of $5.50-6.00 here. As a re- 
sult. domestic market for 


northern slaughterer whole hides con- 


good 


sidered as being toppy at $9.75 un- 


trimmed and $8.75 trimmed, fob. 


shipping points. 

Domestic northern fronts nominal 
at $5.75-6.00. Butts, however. held 
unchanged at $3.90-4.00, basis 22” 


and up. 


Good quality shearlings scarce. 
Big packer No. | shearlings still 
bring $1.85, No. 2s $1.15-1.20 and 
No. 3s 7 

0 
o 


$2.75-2. 


-75c. Clips nominal around 


2. 

Large midwestern independent 
packers scheduled to offer out their 
August spring lamb pelts next week. 
Current productions last sold by large 
producers at $2.75 for natives and 
$3.25 for choice westerns, per ewt. 
liveweight basis. Some small lots 
bought at $2.50 for natives and $2.75 
for westerns. 

Full wool dry pelts a little easier 
at 29-30c and one small lot sold at 
26'oe del’d. Pickled skins eased on 
sales of spring lambs at $11.00-11,25 
per dozen for small quantities. Some 
tanners naming ideas around $10.50. 


Australian wool sheepskin 
markets continue to decline but 
asking prices still above the ideas of 
buyers here. 

At the last auctions, Melbourne 
market generally one to two pence 
lower with strong crossbreds affected 
while at Sydney, 39,500 skins offered 
and market generally par to one 
penny dearer. No late advices from 
the South American markets. 

Hair sheepskin markets slow and 
nominal, Offerings of Brazil cabretta 
“regulars” at $12.50 and “specials” 
at $15 fob. Buyers’ ideas $12.00 and 
$14.25 fob.. respectively. Some ship- 
pers have been talking slightly higher 
levels, claiming that available stocks 
are small and they have a ready out- 
let in Europe. 

Shearlings slow and difficult to 
confirm any foreign business. Do- 
mestic market holding nominally un- 
changed and prices are considerably 
under what is being asked in the 
various primary markets. 


Pickled skins drag. There are 
still some skins at origin and afloat 
unsold but buyers showing very little 
interest. Most operators have covered 
their requirements and are more in- 
terested in leather sales at this time 
than adding to raw stock inventories. 

An occasional sale of Iranian 
pickled sheepskins from spot at from 
$11.00-11.50 per dozen, as to lots. 
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Some special lots will command a 
premium but in general, not too 
much interest and buyers only op- 
erate when the price is right. Do- 
mestic market mixed as while some 
good lots of spring lambs have sold 
at $11, other offerings at $10.50 


failed to move. 


Reptiles seattered. The Con- 
linent is again showing interest in 
wet salted belly cut Bengal lizards 
and confirmed that 5,000 11 inches 
up, averaging 12 inches, 80/20 selec- 
tion, sold above 90c, which is con- 
siderably over the ideas of buyers 
here. As the Continent is mainly in- 
terested in sizes, not much call for 
the Agras at the present time. 

Offerings in this market of wet 
salted Agra back cut lizards 9 inches 
up, averaging 10 inches, 80/20 selec- 
tion, at 26-27¢ and 10 inches up, 
averaging 11 inches, at 34-35c, as to 
shippers but buyers’ ideas are about 
2c less. 

Madras bark 
inches up, averaging 41% inches, 70 
40 selection, offered at 34¢ combined 
with skins averaging 4%, inches at 
38c and skins averaging 5 inches at 
lOc, two months’ shipment. 

No call for ring lizards or alliga- 
tors. Some arrivals of Argentine 
lizards but details as to price with- 
held. Brazil back cut tejus quiet. 
Some interest in Brazil giboias with 


tanned whips, 4 


shippers asking 35c fob. 


Deerskins moving. Some 2,418 
New Zealand tender skins sold at 83c 
c&f. Regular New Zealands have sold 
around 80c c&f., although some ship- 
pers now asking advances. 

“jacks” selling quietly at 
manufacturers, and 


Brazil 
65-67¢. 
few offers now coming in. 

Central American descriptions 
wanted but there seems to be about 
a 5c difference in ideas of buyers 


basis 


and sellers. 


Pigskins half and half. There 
is an urgent demand for finished 
leather and a fair demand for raw 
stock on spot and in the pickle. Some 
glove manufacturers have not bought 
sufficient quantities and now are in 
need of spot supplies but outside of 
this demand, there is practically no 
call for skins for shipment. 

Shippers asking $2.00 c&f. for 
Peruvians and $1.70 fob. for 
Paras. with bids solicited. 

ractically no call for blacks except 
at very low prices. Not much call in 
wet salted capivaras or dry carpin- 


chos. 
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Seven Months’ Output 
Reaches 1952 Pace 


Shoe production in the first seven 
months of 1954 will total approxi- 
mately 289,318,000 pairs, some 6.1 
percent more than the corresponding 
period last year but only four-tenths 
of one percent below the first seven 
months of 1952, the Tanners’ Council 
estimates. 

Indications that earlier predictions 
for an upturn in the second half of 
1954 will materialize are evident in 
both June and July figures. June out- 
put totaled 40.8 million pairs (see 
Census Bureau preliminary figures, 
this issue) or about equal to June 
1953 and the Council estimates that 
July production will also reach 40.8 
million pairs or 1.2 percent above 
July 1953. 

If July estimates hold, it will mark 
the first month of this year that over- 
all production has equalled or bet- 
tered the corresponding month of a 


year ago, 


Significantly. although the total for 
the first seven months of this year is 
some 6,1 percent less than the corre- 
sponding period of last year, it is 
about even with the 1952 pace, a 
more normal year when 508 million 
pairs were produced. Last year, al 
though the first seven months ran at 
a near record pace, a sharp decline 
in the last five months reduced out- 
put for the entire year to only 501 
million pairs. 

In June, only men’s shoes and mis- 
cellaneous types (house slippers, ete.) 
fell below June 1953, All other major 
types showed an increase with in- 
fants’ and babies’ footwear showing 
an increase of 13.4 percent. 

During the first six months of this 
year, production of all types except 
youths’ and boys’ shoes fell below 
totals for the first half of 1953. The 
increase in boys’ shoes was less than 
one percent, 

The Council pointed out that June 
and July estimates are surprising in 
the light of slow business reports from 
the shoe trade. “Apparently shoe 
orders may come in later than manu- 
facturers would like to see, but when 
the final monthly tallies are taken, 
production seems to hit respectable 
levels,” the Council said. 


Franklin Firm Closed 

Approximately 100 employes have 
heen made idle by the closing of the 
Franklin Footwear Co. faetory in 
Franklin, N. H., “until further no 
tice.” 

When the employes returned for 
work on the morning of July 20 they 
found a notice posted at the entrance 
of the plant. Checks for wages due 
would be mailed to the workers, they 
were informed. 

Oscar Baum, manager of the plant, 
which began operating in a section 
of the former Sulloway Hosiery Mills 
a little over a year ago, declined to 
elaborate on the notice. 


Seton Has Addition 

Leather Co. of Newark 
N. J., has already put into operation 
a newly-erected addition to its tan 


Seton 


nery. The addition, consisting of a 
building constructed as one room 
245 feet long and 62 feet wide, was 
made operable in time for the plant 
re-opening July 19 following vaca 
tion shutdowns. 

Seton’s splitting, tanning and shay 
ing departments will occupy this new 
space together with production of 
fices and a control laboratory 

















REACH 
the Right People! 





have to sell. 


through nation-wide polls. 


. . » those who are most likely to need what you 


® You can do it—very easily too!—with a 
one inch single column “Want Ad” — for 
$2.50 a week—certainly not an obstacle to 
keep you from utilizing this valuable 
resource! ... in the magazine voted first 
choice by shoe and leather manufacturers 


® Use L&S “Want Ads” to attract the 
attention of practically all those you want to 6 
reach. It’s the easiest and most effective way. : 
® Mail your “Want Ad” in — now — to: 
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Brown Shoe Co. 
Ohio Leather Co. 
Eagle-Ottawa Leather Co. 


The Case for 
STEAM ) 
HUMIDIFICATION |”) 


1. Prevents weight loss due to loss of 
moisture content. 


Keeps leather pliable, easy to work. 


Eliminates cracking. 


2. 
3. 
4. Automatic, accurate and trouble-free. 
5. 


No dripping, no clogging, no mineral “dust”. 
Costs less than other controlled humidification. 


7. Proved in service by such companies as: 


International Shoe Co. 
A. fF. Gallun & Sons 


Send for Bulletin 


ARMSTRONG MACHINE WORKS 


879 Maple Street, Three Rivers, Michigan 


ARMSTRONG STEAM HUMIDIFIERS 


300 W. Adams St. 
CHICAGO 6, ILL. 
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ON _ UPGRADE? 


Women's Shoe Output 
Tops June 1953 


Production of women’s dress and 
work shoes totaled 13.3 million pairs, 
an increase of 17 percent over May 
1954 and 10 percent over the 12.1 
million pairs reported in June 1953, 
the Census Bureau reports. 

This marked the first time during 
the year that production of women’s 
footwear held its own or showed an 
increase over the corresponding pe- 
riod of last year. 

The Census Bureau’s preliminary 
figures for June listed overall foot- 
wear production at 40.8 million pairs, 
11 percent above the May total of 
36.8 million pairage and only one 
percent below June 1953 pairage of 
bl.1 million. 

Shipments in June 1954 amounted 
to 38.8 million pairs valued at $135.9 
million, 

Men’s dress shoe output amounted 
to 6.3 million pairs, 15 percent above 
the 5.5 million pairs of the preceding 
month and about even with June a 
year ago, 


Production of “all other” footwear 
was six percent*higher than May 
1954 but seven percent below that of 
June 1953. 


Brown Pact Extended 
The Brown Co., Berlin. N. H.. 


manufacturer of shoe innersoles, and 
Local 75, United Brotherhood of Sul- 
phite and Pulpwood Workers, have 
issued a joint statement revealing 
that the contract signed by labor and 
management on July 10, 1953, has 
been reinstated, 

The old pact will remain in effect 
for 45 days or until a new agreement 
is signed, whichever occurs first. Ne- 
gotiations for a new contract were 
halted by the recent dispute between 
Local 75, an AFL organization, and 
the United Paper Workers of Amer- 
ica, CIO, as to which was the official 
bargaining agent for the Brown firm’s 
employes. Local 75 scored an over- 
whelming victory in a National Labor 
Relations Board election. 

Meanwhile, John W. Jordan, vice 
president and general counsel of the 
Brown company, announced that 
there will be no union organization 
among employes in the woods depart- 





greatest wear. 


samples. 


U.S. Pat. No. 2,582,169 


flex. gore 


The finest covered rubber elas- 
tic goring with the patented 
CORD EDG 
prevents breaking at point of 


Flex-Gore wears as well as the 
shoes, costs no more, often less, 
than other elastic goring. There's 
a correct Flex-Gore for every 
application, in a wide variety of 


widths and colors. Write for 


MOORE fabrics 


WASHINGTON STREET, PAWTUCKET, RHODE ISLAND 


ment of the firm as long as bonded 
Canadian employes are not given vot- 
ing privileges along with domestic 
labor. 

This was the decision given, in ef- 
fect, by the National Labor Relations 
Board in dismissing a petition pre- 
sented by Local 75. The union sought 
to organize a group of employes in 
the logging and pulpwood operations 
of the Brown Co.’s woodlands in 
Maine and New Hampshire, exclud- 
ing, among others, “bonded Cana- 
dian” woodsmen. 


Siegmund Simon Retires 


Simon-Sigma Mfg. Corp. has an- 
nounced the retirement of Siegmund 
W. Simon as president of the firm. 
One of the industry’s better-known 
figures, Simon has helped in the man- 
ufacture and promotion of gold and 
silver leathers. His retirement is due 
to ill health and he will devote his 
time to private interests in the future. 

Simon- Sigma’s business policies 
will remain unchanged under the 
management of Karl Mayer, asso- 
ciated with Mr. Simon for many 
years. 





<* that 





TANNERY and OFFICE 
WESTBORO, MASS. 


GILBERT & COMPANY'S 
’ Calf” Natural Sheep 


BOSTON STORE 


Established 1905 149 SOUTH STREET 








i but—what YOU want 
is Experienced Help! 














Get it—then—where you have the best 
chance to get it — through a classified ad 
addressed to the entire industry in LEATHER 

AND SHOES! Your “keyed” and confidential mes- 
sage will reach thousands of executives. L&S Want 
Ads have placed many top men in suitable positions. 


LEATHER and SHOES 


300 WEST ADAMS ST., CHICAGO 6, ILL. 
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PEOPLE 


About industry personalities coast to coast 





® Emile Jalbert, former sales 


scervice representative, has been ip 
pointed assistant district manager of 
Compo Sho« Machinery Corp.’s Maine 
district. Jalbert has been issociated 
with Compo’s sales-service organiza 
tion for over 15 years and was one of 
the first assigned to the Maine terri 
tory. He has b oad eX verience in 
lasting room machinery and has served 
is cement process room foreman in 


' 
several shoe factories 


@ James Del Guidice has joined 
Kliche, Inc., 


manufacturer, as superintendent, it 


women’s high style shoe 


is reporte dd 


® Virginia Williams has joined 
Sally, Inc., U. S. subsidiary of Bally 
of Switzerland. Formerly fashion co 
ordinator for Hirshon-Garfield advert 
tising agency, she will do fashion and 


promotional work for Bally. 


Sons, Inc., Forr Worth, Texas, manu 
facturer of cowboy boots, shoes and 
John Justin, Sr. was 
re-named chairman of the board; 
R. S. Lemon, vice president; H. J. 
Justin, II, secretary; and W. H. Agee, 


treasurer. The company is now ob 


work boots 


Serving its 75th anniversary year. 


®@ John Greenberg, Inc., of South 
St., Boston leather jobber, is cur 
rently celebrating its 25th anniversary 
in the leather trade. Greenberg also 
serves aS a shoe supplies distributor. 
His son, Paul, and son-in-law, Het 
bert Schwartz, are associated with him 


in the business 


@ Marvin Davis has been named ad 
vertising manager of I. Miller & Sons, 
Inc., wholesale division. Formerly 
with American Silk Mills, Davis suc 


ceeds Louise Bralow. 


© Al Rondell has resigned as fitting 


Brooklyn. Rondell has been associated 


with the firm tor many years. He has 


| | | 
not disclosed his plans for the future 


® Vance N. Wilson has been ip 
pointed manager of the new Pennsyl 
vania Salt Manufacturing Co. plant 
it Chicago Heights, Ub, for which 


ground was broken July 8 


bd Edward ie 
named president of Feltman & Curme 
Shoe Stores Co., Ine., 
chain and division of International 
Shoe Co. He succeeds Verne C. 


Powers who recently resigned to join 


Hopkins has been 


( hic vo shox 


Corcoran Shoe Co Hopkins was 
formerly vice president ind assistant 


treasure! 


Ad Irving Silver has announced hi 
intention to retire as treasurer of A 
Rao Shoe ¢ orp., 
turer of women’s shoes 


ilso sell his interests in the company 


Brooklyn manufac 
Silver will 


® Arthur Robillard has joined Kut¢ 
Kiddies Shoe Co. of Lowell, Mass., as 
Robillard will 


ilso supervise production of the com 


lasting room foreman 


pany’s new line of cements and Bon 
welts, mainly in children’s, misses 


ind infants’ shoes 


bd John Justin, ii2 has been re room foreman of Fairfield Shoe Co., 


elected president of H. J. Justin & division of Langerman Shoe Co., ® David O. Dulberg has joined Saks 





GENUINE SHEEP and LAMBSKIN LEATHER 


Nature’s Own Products 
Improved by 


Modern Tanning Technique 


Full Chrome Lambskins with Combination Tannages to Match. 
Garment Suedes and Grains — Glove Leathers — Shearlings. 


WINSLOW BROS. & SMITH COMPANY 


STORES: BOSTON, 97 SOUTH ST. © NEW YORK, 12 SPRUCE ST. © CHICAGO, 173 NO. FRANKLIN ST. 
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Fifth Ave., as shoe buyer for the New 
York store and all branches, Dulberg 
Kaufmann’s in 
Samuel 


was formerly with 
Pittsburgh. He succeeds 


Jacobs who has resigned, 


® William H. Evans has been ap 
pointed vice president of Diamond 
Alkali Co., Cleveland, O., 


turer of tanning materials, 


manutac- 


® Richard E. Traver has been 
clected president of John G. Traver 
Co., Inc., Philadelphia shoe findings 
firm. John G. Traver was elected 
secretary~-treasurer and Florence M. 
Traver as VICEé president. 


® Lester Butler has 
packing room foreman of Altoona 
Shoe Corp., Altoona, Pa. 


resigned as 





News Quicks 


About industry happenings coast to coast 





California 
© Knapp Bros, Shoe Mfg. Corp., 
Brockton mail order firm, is planning 
to construct a new warehouse and 
shipping center somewhere on the 
West Coast, Clarence E. Knapp, vice 
president, reports. The new building 
will enable Knapp to offer faster serv- 
ice west of the Rockies while saving 
on postage charges. The firm spends 
over $1,000,000 annually on mailing. 


® Legallet Tanning Co., San Fran- 
cisco tanner, will have a booth at the 
forthcoming Leather Show in New 
York for the first time in its history. 
The company will display its glove 
tanned leathers in 


moccasin many 


colors. 


Kentucky 
® business of E. P. Barnes & Sons, 


store, has 


Hopkinsville department 


been purchased by Greenberg Mercan 
tile ¢ orp. of St, Louis, Mo. 


Maine 
® Koss Shoe Co., Inc., of Auburn 
is currently completing a small four 
story addition to its plant, according 
to Joseph Koss, president of the firm. 
Koss said the addition may lead to in- 
creased personnel at a later date. 


Massachusetts 
® Martin §S, Morton, Boston hide 
and skin dealer and shippers’ agent, 
reports his offices have been moved 
from 170 Summer St. to 207 Essex 
St. 


® Bentley Shoe Corp. of Webster 
reports it has completely modernized 
its stitching room with a new con- 
veyer system and overhead lighting. 
Emil Eisenberg, vice president of the 
firm, says the new system will enable 
the company to increase production 
gradually, 


® A fire of undetermined origin 


which broke out last week at the plant 


30 


of Chris Laganas Shoe Co. in Lowell 
was quickly brought under control by 
firemen. No damage of any conse- 


quence was reported. 


® Batten, Barton, Durstine & Os- 
born, Inc., advertising agency, has 
moved its Boston offices from 1220 
Statler Office Bldg. to 462 Boylston 
St., Boston 16. 


® The U. S. Court of Appeals ruled 
last week that Willard Helburn, 
Inc., Peabody tanner, must pay in- 
come taxes of $35,325 on money it 
saved when the value of the pound 
Sterling dropped suddenly in Sept., 
1949. The company purchased several 
lots of lambskins from New Zealand 
in the spring of 1949 and arranged to 
make payment in London in pounds 
through 120-day sight drafts. When 
the pound was devalued, the company 
was able to buy needed pounds at a 
saving of $84,047. The company had 
contended the saving should not be 
regarded as taxable income. 


® Joseph M. Herman Shoe Co. of 
Millis reports it has instituted a new 
comprehensive plan of group insur- 
ance for its 400 employes. The plan 
is company-paid. 


© W. A. Foster Slipper Co. has 
been licensed by Robert S. Harris to 
manufacture a line of women’s shoes 
under the trademark ‘“Haverhills.” 


® Barcy Shoe Co. and United Heel 
Co. of Lowell have purchased some 
§00,000 square feet of space at the 
Wamesit Power Co, site at a cost of 
$300,000. Both Barcy and United 
Heel intend to move to their newly- 
purchased site shortly. 


Michigan 
® Graton & Knight Co. of Worces- 
ter, Mass., industrial leather tanner, 
has opened a new office in Detroit at 
16146 Wyoming St. The new office 
will also serve as a branch for Inter- 
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national Packings Corp., Bristol, 
N. H., subsidiary of Graton & Knight. 


Missouri 


® Edison Bros. Stores, Inc., of St. 
Louis reports it has completed re- 
modelling of its new warehouse at 
1230 North Second St., St. Louis. 
The property is the second major piece 
of real estate in St. Louis purchased 
recently by the firm. The new ware- 
house offers some 303,000 square feet 
of floor space for storage and packing. 


New Hampshire 


© Preparations are bing made to be- 
gin production in half of the plant of 
the Russell Heel Co. in Plaistow, 
N. H., where a fire caused extensive 
damage several weeks ago. The pine 
department was destroyed in the blaze. 
Although partial production will be 
resumed, Robert H. Goldbaum, owner 
of the plant, said he had not reached 
any decision on whether he would 
rebuild the fire-swept section. 


© The annual family outing of the 
O. A. Miller Treeing Machine Co. 
in Plymouth, a subsidiary of United 
Shoe Machinery Corp., was held re 
cently at Waterville Inn, with ap- 
proximately 100 employes in attend- 
ance, 


® A pickup in New Hampshire’s 
shoe-manufacturing activity is giving 
a little brighter hue to that state’s 
overall industrial picture, according 
to William J. Roy, supervisor of 
economic analysis and reporting for 
the State Division of Employment 
Security. 


New York 


® “Collatone,” a major 
preservative, is now available in liquid 
form, according to Lehn & Fink 
Products Corp. of New York. Used 
primarily in the manufacture of glue, 
adhesives, leather, latex, textiles and 
inks, ‘“Collatone” has heretofore been 
sold by the pound in dry form only. 


industrial 


® Norween Shoe Co. reports it has 
started operations at its new plant in 
Norwich. The firm is currently pro- 
ducing some 1,000 pairs of Wonder 
Welt shoes for distribution by Five 
Star Shoe Co. of Long Island City. 
Plans for an increase to 3,000 pairs 
daily are underway. Jack Weinman is 
president and manager of Norween. 


® The Commodity Research Bu- 
reau of New York has made available 
the latest edition of its Commodity 
Year Books which contains a wealth 
of price charts in effect of the past 
§0-106 years along with hundreds of 
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statistical tables showing production, 
disappearance, stocks and prices of 92 
different commodities. A special 
feature is a study on use of charts on 
commodity price forecasting. 


Ohio 
® Mario E. Bosca and Orsino H. 
Bosca, brothers associated with the 
Hugo Bosca Co. Inc., Springfield, 
Ohio, have announced the construc- 
tion of a new factory and office build- 
ing. The new building, located at the 
intersection of Jefferson and Sigler 
Sts., will have a floor space of approxi- 
mately 20,000 square feet. The Bosca 
company, now at 205 E. Main St., is 
a nationally-known manufacturer of 
quality leather products, including 
billfolds, keycases, pocket secretaries, 
matched sets, novelties, briefcases, 
briefbags, envelopes, utility kits, 
sample and catalog cases, all in leather. 


Pennsylvania 
@ R. S. Pitts Mfg. Co. reports it is 
now in production at its new plant 
located at High St. and Maple Ave., 
in Hanover. 


© Tandy Leather Co. of Pennsyl- 
vania, Philadelphia leather and find- 
ings firm, has made application for 
Pennsylvania charter of incorporation 
under the same style. Principals of 
Tandy Leather Co., Fort Worth, 
Texas, are incorporators. 


@ I. Miller Shoe Co. has taken title 
to the 18-acre site of a projected 
$1,000,000 shoe factory to be erected 
by Carlisle Shoe Co. at Paxtang. 
Ground for the new building will be 
broken in late Aug. and the building 
will provide some 60,000 square feet 
of floor space. Carlisle is a wholly- 
owned subsidiary of I. Miller. 


Tennessee 


® American Thread Co. of New 
York reports it is establishing a new 
industrial thread sales office, branch 
ofice and warehouse in Bristol. The 
new quarters will service customers 
in 16 Southern and Southwestern 
states. The new set-up is expected to 
be completed by late fall. 


Virginia 

® Bonded Fibers, Inc., newly- 
formed subsidiary of Georgia 
Leather Co. of Newark, will shortly 
offer samples of counters, innersoles 
and lining materials to the shoe trade. 
Bonded Fibers in Buena Vista was pur- 
chased recently from Piedmont Paper 
Co. by Georgia Leather which intends 
to move its operations gradually to the 
Virginia site. Hugo N. Surmonte is 
president. 
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CUSTOM MADE FOR YOUR 
EVERY NEED.../ust Name it 


Strippings of every type in either 

leather or fabric, plain and in 

colors, to your exact specifications, is 

our specialty. You can depend on 

’ GAYWOOD quality and delivery. 

’ , 2 +f, . WRITE FOR SAMPLES AND PRICES 

saa Aiea GAYWOOD 
H. A. Cohen, San Francisee 4. P. MeGrath & Son, Rochester, N. Y. 
Harold Mayr & Associates, Milwaukee PC. Fernandez & Co. Lid., Havana, Cuba 

Alfred G. Schwab, Cincinnat: Vogel Helmholz, Baltimore MANUFACTURING COMPANY 


Agents in Many Foreign Countries 7 ti 
SERVING AMERICA’S LARGEST SHOE INDUSTRIES 1906 PINE ST. + ST. LOUIS 3, MO. 








® FAST MULLING 
© GREATER RIGIDITY AFTER MULLING 


® RAPID FUSING OF LINING AND UPPEk 
ask your supplier for 


SNYDER BUCKRAMS 


Once Used — No Other Will Satisfy 


“SUPERIOR LEATHERS” 


Chrome Retan Sole Leathér 


In bends shoulders bellies outstanding in its waterproofing 


and long wearing properties 


“Katz Chrome” 


The ideal leather for shoe glove and garment purposes 


Chrome Retan Upper Leather 


A quality shoe leather water resisting easily worked 


tIho cow and horse sides 


SUPERIOR TANNING CO. 
1254 West Division Street, Ch cago 


AGENTS 
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A GENUINE -< 
Naturally Beautiful Canadian Notes 


SMOOTH CALF LEATHER 


F *pertly tanned by specialists in the art of © Latest nationwide survey of 
and shoes manufac- 





leather manufacture down through the years. Canadian boots 
CARR smooth calf is the choice of shoe style turers reveals, excepting rubber foot- 
creators and manufacturers from coast to coast. wear, that number of employes 

For beauty of grain and tannage, for mellow- dropped to 19,247 on May 1 com 
ness and feel, for uniformity of color and finish, pared with 19,849 on April 1, and 
for economy of cutting, AND for distinctivi their average w eckly salaries and wages 
CARR LEATHER CO. character, it leaves nothing to be desired, declined to $39.29 against $40.75 on 
PEABODY, MASS.U'S.A. CARR smooth calf is available in colors and April 1 or $40.31 on May 1 last year. 
Calf Leathen Specialist black, in full and slightly corrected grains. Average hourly earnings continued 


CARR LEATHER COMPANY to rise, amounting to 95.1c on May 1 
SALES OFFICE: 183 ESSEX STREET, BOSTON, MASS. 











against 94.3c on April 1 and 92.3c¢ on 
May 1 last year but the average hours 





of work per week continued to drop, 
being 37.8 on May 1 in contrast to 


‘ Y K : : 39.9 on April 1 and 41.1 on May 1 
KORN LEATHER COMPANY *.””? 


TANNERS OF There were 13,704 wage-earners in 


the footwear industry on May 1 and 

P ) 
S. their average weekly wages dropped to 
$35.95 on May 1 compared with 


FOR EVERY PURPOSE $37.63 on April 1 and $37.94 on 


May 1 last year. Employment dropped 
Side Peather to 92.7 on May 1 compared with 95.6 
on April 1 and 102.1 on May 1 a 
‘ ’ ear ago, based on 1949 being 100. 
WOM year ago 54 
MEN'S AND EN'S Of the 19,247 employes on May 1 
IN THE POPULAR PRICED RANGE 


this year, men comprised 10,522 and 
women 8,725 or 54.7% men and 


PEABODY, MASS., U. S. A. aE einen. alia lees a 





men comprised 53.8% ind women 


46.2! 





@® There were 268 factories producing 


Production of footwear with soles 


other than leather dropped to 2,239, 
§0§ pairs in April as compared with 
2,458,362 a year ago in this period, 
with this year’s output of such foot 


‘ 


wear being 63.7% of total produc 


FO ‘ 

From California Comes — footwear in Canada in April when 
output dropped to 3,512,807 pairs a 
compared with 3,789,732 in March 

GLOVE TANNAGE SIDES ind 3,768,687 in April a year ago, 
with the first four-months production 
declining to 13,295,684 pairs as 

CHROME SPLITS FINISHED FOR UPPERS fain 14,318,376 ln yo 


LOS ANGELES TANNING CO. | 
tion as against 65.2% in this perioc 
4101 Whiteside St. Los Angeles 63, Calif. last year. 


In the first four months of 1954, 





production showed following, figures 
in brackets being for this period ot 
1953: Men’s, 2,798,369 (3,157,581) 
pairs; Boys’, 440,426 (468,454); 
Youths’, 111,430 (119,371); Wom 
en’s and Growing Girls’, 6,703,420 
(7,151,048); Misses’, 1,322,210 (1, 
289,084); Children’s and Littl 
Gents’ 1,024,461 (1,077,723); Babies’ 
ind Infants’, 895,368 (1,055,115); 
FOTAL, 13, 295,684 (14,318,376). 


® Gates Rubber of Canada 


Limited has changed its head office 
from Toronto to Branttord. 
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CLASSIFIED ADVERTISING 











Wanted and For Sale 








Bargains 
Leather Remnants, and plenty of it, 
sorted to specifications. Textiles of all 
kinds in full piece, remnants and block 
cuts. Bargains. Only Bargains. 7 
Floors of Bargains. 

CENTRAL MERCANTILE CO., 
742 W. Taylor St., 
Chicago 6, Ill. 


For Sale 


CUTTING & 
PRESS 
Bed 67” x 40” 
Ram 60” x 40” 
Stroke 3%,” 
Joseph HYMAN & Sons 
Livingston & Almond Sts 
Philadelphia 34, Pa 











SEYBOLD DIE EMBOSSING 


Tioga 


Blue Splits Wanted 


SPLITS WANTED. Car or 
Untrimmed or trimmed 
Steady user 


truckload 
Also Blue 


BLUE 
quantities 
Shoulder Splits, ete 
Address G-1 
c/o Leather and Shoes 
300 W. Adams 8t 
Chicago 6, Ill 


For Sale 


hydraulic fleshing machine with 
cylinder In good condi- 


72” Aulson 
extra roll and extra 
tion 
Address G-15 
c/o Leather and Shoes 
300 W. Adams St 
Chicago 6, Ill 





Help Wanted 





Cutting Room Foreman 


WANTED.-EXPERIENCED CUTTING ROOM 
FOREMAN able to instruct and supervise. For 
factory in Metropolitan Boston 
Address G-4, 
c/o Leather and Shoes 
300 W. Adams S8t 
Chicago 6, Ill 


Salesman 


SALESMAN calling on shoe manufacturers to 
carry highly attractive line of international! 
shoe fashion albums. Liberal commissions 


Overseas Publishers’ Representatives 
66 Beaver 8t., 
New York 4, N. ¥ 


Tannery Finisher 


TANNERY in Newark, N. J., is considering 
engaging an experienced finisher to take full 
charge of their finishing dept. State experience 
age, salary Address Box U-4, c/o Leather 
and Shoes, 20 Vesey St., New York 7, N 


Salesman 


OLD ESTABLISHED Eastern manufacturer is 
interested in securing the services of a resi- 
dent of the Middle West familiar with pigment 
and top finishes, lacquers, resins, binders and 
other specialties for the tanners’ use Write 
in detail concerning age, marital status, ex- 
perience and compensation desired All replies 
will be held in strict confidence. Address G-14 
c/o Leather and Shoes, 300 W. Adams St 
Chicago 6, Ill 
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Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted” 
column, where space costs $2.00 per inch 
for each insertion. 
Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Heip 
Wanted”’ and ‘Special Notices’’ and $1.00 
r inch for each insertion under ‘‘Situa- 
jons Wanted.’ 
Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Monday morni for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 


publisher. 
THE RUMPF PUBLISHING Co. 
co 


300 W. Adams &t. Chica 











Sideline 


Short but profitable sideline for salesmen call 
ing on Juvenile and Family Shoe Stores. Child 
and Boys’ Paratroop boots and the new ex 
citing MERCURY Planet boots that glow 
in the dark, made of ‘‘miracle finished’’ leather 
waterproof and scuffproof Excellent repeat 
volume and lends itself to store advertising and 
promotions. Good commissions. Apply Box U-2 
Leather and Shoes, 10 High St Boston 10 
Mass 





Situations Wanted 





Splitter and Shaver 


SPLITTER AND SHAVER with the ability to 
supervise receiving of hides, beamhouse, tan 
ning, wringing, sorting, and setting out Can 
teach new help or set up new organization 
Reason for leaving present job only to re 
locate Address G-7, c/o Leather and Shoes 
300 W. Adams 8t., Chicago 6, Il 


Experienced Upper 
Leather Buyer 


with exceptional Knowledge of merchan 
extensive background in actual 
desires suitable employment 
Would be particularly valu 
able to shoe manufacturer having leather 
tanned on contract Would act as Boston 
resident upper leather buyer for one or more 
distant shoe factories. Apply Box U-1, Leather 
and Shoes, 10 High St., Boston 10, Mass 


Man 
dise and an 
tannery operations 
in New England 


Shoe Materials Salesman 


Man with thorough knowledge of New England 
territory seeks position with established and 
reliable producer of shoe material, upper leather 
For one who can supply a competi 
tive usable product this man will supply 
honest, diligent salesmanship. Apply Box U-3 
Leather and Shoes, 19 High 8t Boston 10 
Mass 


preferred 


Sales Representative 


WITH OFFICE and salesroom on South Street 
Zoston, can take on a@ line of Calf, Splits 
Garment Leather Shoe Fabrica A thorough 
knowledge of shoe and leather merchandising 
problems guarantees the type of 
representatior you need in this highly com 
4rea Piease do not answer unless 
production All answers 
Apply Box No. U-5 
Boston, Mas 


and sales 


petitive 
you have substantial 
held strictly confidential 
Leather and hoe 10 High St 
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SPLITTER - SUPERVISOR 


American 


Middle aged 
Long experience all 
phases of splitting 
Can travel 
Best reference 


Address F-15, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 


Tanner 


$2 years experience in tanning and finish 


ing heavy leathers, both vegetable and 


chrome. Can handle everything from beam 


house to finished product 
Address (, | , 

c/o Leather and Shoe 

300 W. Adams St., 
Chicago 6, Ill 


Young Executive 


NOW AVAILABLE for responsible position wit! 
shoe factory Capable of handling all office 
ind factory details Ha sold shoes to 
of the finest account in the eountry Willing 
to locate at Addre Box No U-46 
Leather and Shoe 10 High St Boston, Maas 


ywhere 





ack Issues 
OF 


L&S 


Now on 
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Coming Events 


Deaths 


Sidhe to Ads 





Aug. 29-Sept. 1, 1954—Allied Shoe 
Products and Style Exhibit for Spring and 
Summer 1955. Hotel Belmont Plaza, New 
York City. 


Aug. 31-Sept. 1, 1954-—-Showing of Amer 
ican Leathers for Spring and Summer 1955 
Sponsored by Tanners’ Council of America 
Waldorf-Astoria, New York City. 


Oct. 2-6, 1954--Boston Advance Spring 
Shoe Market Week. Sponsored by New 
England Shoe and Leather Association. 
Hotels Statler and Touraine and member 
showrooms, 


Oct, 24-27, 1954-—-National Shoe Pair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa 
tions, Palmer House and other Chicago 
hotels. 


Oct. 26-27, 1954--Pall Meeting, National 
Hide Association. Edgewater Beach Hotel, 
Chicago, Ill. 


Oct. 286-30, 1954—-Annual Fall Meeting 
of Tanners’ Council of America. Edge 
water Beach Hotel, Chicago. 


Oct. 31-Nov. 3, 1954-—-Michigan Annual 
Shoe Fair. Sponsored jointly by Michigan 
Shoe Retailers Association and Michigan 
Shoe Travelers Club. Hotels Statler and 
Sheraton-Cadillac, Detroit. 


Nov. 26-Dec. 2, 1954-—-Popular Price 
Shoe Show of America, Inc., for Spring 
and Summer 1955. Sponsored jointly by 
New England Shoe and Leather Associa 
tion and National Association of Shoe 
Chain Stores. Hotels New Yorker and 
McAlpin, New York City. 


Jan. 16-19, 1955,4lst Annual Mid 
Atlantic Shoe Show, sponsored by Mid 
dle Atlantic Shoe Retailers Association. 
The Benjamin Franklin, Philadelphia, Pa 


Feb. 19-22, 1955—-Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaza Hotel, Cincinnati, O. 


March 1-2, 1955 Official showing of 
American Leathers for Fall and Winter 
1955, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 

May 22-25, 1955-- Annual Convention, 


American Leather Chemists Association, 
New Ocean House, Swampscott, Mass. 

June 13-14, 1955--Annual Spring Meet 
ing of National Hide Association, French 
Lick Springs, French Lick, Ind 

August 30-31, 1955-~-Official showing of 
American Leathers for Spring and Summer 
1956, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 


an 
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RITA, 


AMALGAMATED 


pe THE PERFECT 


Clinton N. Myers ... 78, shoe 
manufacturer, died July 23 at Han- 
over General Hospital, Hanover, Pa., 
after a long illness. Co-founder of 
The Hanover Shoe, Inc., Myers was 
secretary-treasurer of the shoe firm 
which he helped found over 60 years 
ago. He held the same office with 
Sheppard and Myers, Inc., operator 
of Hanover’s national shoe chain. In 
addition, Myers was a partner in 
Hanover Shoe Farms, world’s largest 
standard-bred trotting horse farm. A 
nationally-known dog breeder, he was 
owner of Blue Bar Kennels, world’s 
largest English 
Surviving are his wife, Ethel H.; a 


breeder of setters, 


son, a daughter and a grandson, 


Herbert T. Boardman .. . 74, shoe 
executive, died July 18 at Framing- 
ham Union Hospital, Framingham, 
Mass. A native of Holliston for the 
past 43 years, he was manager of 
Goodwill Shoe Co. in that city. Sur- 
viving are his wife, Mary S.; a brother, 
sister, a nephew and several nieces, 

Abraham Banks 66, leather 
merchant, died recently at his home 
in Fleischman, N. Y., after a short 
illness. Banks was founder of Banks 
Leather Co. of New York, sole leather 
jobber and distributor for B. F. Good- 
Banks first 
opened his business in 1910 and was 


rich Co. shoe products. 


later joined by his two sons, Law- 
rence and Stanley. The latter are 
still active in the business. Surviving 
in addition to his sons are his wife 
and a daughter. 

Francis J. Murphy .. . 58, shoe 
executive, died July 25 after his car 
crashed into a tree near Chatham, 
Mass., on Cape Cod. A 
Natick, Mass., Murphy entered the 
shoe business with his father’s firm in 
Natick upon graduating from High 
School, Later, he was associated with 
Stepmaster Shoe Mfg. Co. Active in 
civic affairs, he served for a time as 
probation officer of the Natick Dis- 
trict Court. He was a Navy veterar. 
of World War I and a member of the 
Surviving are his 


native of 


American Legion, 
wife, Lorna; a son, Charles F.; fous 


sisters and two brothers. 


SUE 


BLACK AN OL 
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LEATHER 


A 


Amalgamated Leather Co’s., Inc. 
American Extract Co. 

Armour Leather Co. 

Armstrong Machine Works 
Atlas Tack Corp. 


B 
Beckwith Mfg. Co. 
Blackhawk Tanners 


Cc 
Carr Leather Co. 
Chemtan Co. 


F 
Fiber Chem. Corp. 
G 


Gallun, A. F., & Sons Corp. 
Gaywood Mfg. Co. 
Gebhardt, A. L., Co. 
Gilbert & Co. 


Independent Die and Supply Co. 19 
International Shoe Mchy. Corp. Back Cover 
International Ticket Co. 24 


K 
Korn Leather Co. 32 


L 


Lamac Process Co. 
Los Angeles Tanning Co. 
Lynn Innersole Co. 


M 
Marden-Wild Corp. 
Moore Fabrics 


N 
North & Judd 

©] 
Ohio Leather Co., The 


Ss 


Salem Oil & Grease Co. 
Shain & Co. 

Snyder Buckram Co. 
Superior Tanning Co. 


T 
Tanexco, Inc. 
U 


United Shoe Mchy. Corp. 9, 10 and 
Universal Cutting Die Corp. 


Ww 
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Here is the shank designed to provide maximum strength and 
rigidity ... an ideal shank for all types of men’s footwear, from 
the finest high-style men’s dress shoe to the rugged work shoe 
or field boot. 
Th #1 5 R & L The #15 R & L Shank provides a single means of attaining two 
e important characteristics of a finely constructed shoe — strength 
and fine bottom character. 
This new shank is available in various gauges and in lengths 


C U S T O M from 4/j;" to 6)". Samples can be obtained through United 


branch offices. 


Steel Shank VITA-TEMPERED STEEL SHANKS 


are tough, hard, uniform. Fit like master models. Clean, ready 
to use. Preserve balanced tread. 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASS. 





Have you considered shoes 


Cement Lasted with TSMC Equipment? 
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TACK LASTED CEMENT LASTED 
FOREPART FOREPART 
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Unretouched X-Ray photo of shoes selected at ran- 
dom from tack lasted and cement lasted production. 


Why is ISMC Cement Lasting Better? 


for you Mr. Manufacturer for you Mr. Retailer 
e Tighter Lasting, Better Feather Line e@ Lighter, more flexible shoes 
@ Better and Cheaper Roughing e@ kxtra Comfort, better fit. 


@ Faster, simpler operations. Less need for @ Avoid Tack Troubles 
skilled help. Avoid Dissatisfied Customers 


@ Improved Sole Cement Bond & Bottom @ ISMC Cement Lasting helped sell more than 
Character. 50,000,000 pairs last year. 


ASK YOUR LOCAL ISMC REPRESENTATIVE ASK YOUR MANUFACTURER OR SUPPLIER 


INTERNATIONAL SHOE MACHINE CORP. 


BOSTON © HAVERHILL © AUBURN, ME. © NEW YORK © TUNKHANNOCK,PA. © ST.LOUIS © NASHVILLE © MILWAUKEE 





